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Overview

The British Council in Ireland hosted a focus group and research briefing on the British Council’s Global Perceptions 2025
research in the Royal Irish Academy, Dublin, on Monday, 30 March 2026.

What is Global Perceptions?

The British Council’s flagship research programme, Global Perceptions: how 18-34 year olds see the UK and the world offers invaluable insight into the soft power and
international influence of the world’s leading powers and its focus on youth voices distinguishes it from other international soft power surveys and indices. This research
provides a detailed picture of the values that matter to young people today, their trust in people and governments, their intentions to engage with education, arts and
culture, and other metrics. Conducted by Savanta, the most recent iteration of the study was carried out in 2025 among 18 of the G20 nations including the 4 nations of
the UK including Northern Ireland, and in 8 additional countries including Ireland. You can view the short explainer video, access headline findings and download the full
report on our website.

What did the Global Perceptions: UK-Ireland event consist of?

« On the morning of March 30, British Council Ireland, with partners Co-operation Ireland, hosted a focus group of 22 young people from Ireland and Northern Ireland
aged 18- 34 years. They were invited to discuss the findings of the Global Perceptions 2025 survey and share their personal and professional reflections on the
research. Doug Jefferson and Claudia Clark from Savanta were our rapporteurs for the focus group, capturing the discussions in the morning session, and sharing
these with invited stakeholders at a research briefing in the afternoon.

+ In the afternoon, we invited 14 key stakeholders in government, UK-Ireland relations, media and cultural organisations to a closed-room research briefing. We shared
highlights from the morning’s focus group and Global Perceptions 2025 findings relating to Ireland and Northern Ireland. This was followed by a facilitated Q&A
session.

+ At both the morning and afternoon sessions, British Council’s Director of Research & Insight, Christine Wilson, presented highlights and key findings from Global
Perceptions 2025, relating specifically to Ireland, Northern Ireland, and the UK as a whole.

What was the purpose of the event?

Originally piloted in 2024 in response to Global Perceptions 2023, the event tested and enriched the Global Perceptions research programme by grounding quantitative
findings in young people's lived experience across the island of Ireland. It validated the data through dialogue, strengthened the British Council’s evidence base, and
gave stakeholders direct insight into how youth perceptions translate into real-world attitudes, relationships and future behaviour.

What is this report?
» This soft-copy, high-level report is a collation of the morning and afternoon sessions and comprises the qualitative and quantitative data discussed at the event.
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A note on theinclusion of dataand
participants from Ireland and Northern
Ireland

8¢ The British Council is committed to ensuring that our
data is robust, relevant and valuable to our key
partners, stakeholders and civil society in each of
the countries in which we operate.

st At a moment where the relationship between Ireland,
Northern Ireland and Great Britain continues to
evolve, bringing young people from Ireland and
Northern Ireland into the same carefully facilitated
space added depth, credibility and nuance to the
research. It enabled participants to reflect not just
on abstract survey findings, but on how perceptions
are shaped by proximity, history and ongoing social
and political change on the island itself. This marked
a deliberate evolution from the 2024 Ireland-only
event toward a more contextually grounded model
that better reflects the realities of life, identity and
connection on the island of Ireland.

Image credits: Niamh Barry
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Event overview

Introductions:
* Welcome: British Council Ireland Country Director, Dr Kerry McCall Magan

» Overview of Global Perceptions Survey: British Council Director Research
& Insight, Christine Wilson

Morning Focus Group:

» Discussion on Global Perceptions data with 22 participants facilitated by Cooperation
Ireland Regional Development Officer Director, Mags Lucey and Programme Manager,
Matt Gamble

Facilitated Discussion:
Silent Conversation: Reaction to Overall Findings

Position Statements: Values and Issues
Q&A discussion on demographics & final reflections by group
Feedback & summary from Rapporteurs

Afternoon Research Briefing:
Welcome and introductions: British Council Ireland Director, Dr Kerry McCall Magan
Welcome from Royal Irish Academy President, Professor Daniel Carey
Welcome from British Ambassador to Ireland, Kara Owen CVO CMG
Overview to ARINS from Co-Directors Pauric Dempsey and Ruth Hegarty
Overview of Global Perceptions survey findings: British Council Director Research & Insight, Christine Wilson

Roundtable Discussion:
» Rapporteur’s report on Focus Group
+ Q&A and facilitated discussion between key stakeholders and focus group participants led by Dr Kerry McCall Magan

W

Image credits: Niamh Barry




Research and Insight Presentation

Global Perceptions
2025:how 18-34 year
olds seethe UKand
theworld

British Council flagship research

tracking youth perceptions of
G20 nations
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About the research

Now in its seventh iteration, the British Council has been running Global
Perceptions since 2016

Perceptions matter as they drive people’s behaviours, with significant implications for a
country’s prosperity, security, international influence and ability to effect positive change in
the world.

Roughly every two years the British Council survey young people who have completed
secondary education from G20 member states and samples are weighted to the national
population by age, gender and region.

The focus on youth voices distinguishes Global Perceptions from other international soft
power surveys and indices. We believe it is truly vital to understand what the leaders of
tomorrow think of the world, as they will be making the decisions that shape our future.

We focus on a range of metrics that collectively generate a detailed picture of each G20
country’s international standing and leverage such as attractiveness, trust, international
influence and values that young people feel the world should be supporting.

Importantly, we use this insight to understand the UK’s influence and trends in soft power
internationally, to inform UK and British Council strategies and programme development,
and to provide opportunities and platforms for young people.

In 2026 we are marking the 10-year anniversary of Global Perceptions, starting with this event
in Ireland. We are planning several other focus group and research briefings across the globe.

Image credits: Niamh Barry
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Which countries are includedin Global
Perceptions 2025?

18 G20 member states and 8 additional countries (listed
in brackets)

8¢ Americas: Argentina, Brazil, Canada, Mexico, USA

*¢ Sub Saharan Africa: South Africa, (Kenya), (Nigeria)

8¢ South Asia: India, (Pakistan), (Bangladesh)

st Middle East and North Africa: Saudi Arabia, (Egypt)

ss East Asia: Australia, China, Indonesia, Japan, South Korea, (Vietnam)
8¢ EU: France, Germany, Italy, (Ireland)

8¢ Wider Europe: Turkey, (Ukraine)

8¢ UK: UK including England, Scotland, Wales and Northern Ireland
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Who do we survey?

Sample Demographics (G20 countries, excluding Russia)

Gender Age Urbanity

Urban area (inner city /
- . -
Semi-urban area
(outskirts of a city /
suburban area / small 27%
town)

Rural area (areas other
than towns or cities, such 10%
(o]

mMale = Female =In another way m Prefer not to say m18-24 ©25-34

50%

62%

as the countryside,
villages or farms)

D1. What is your gender? | D2. AGE. How old are you? | D4. How would you categorize the area in which you live? | Base: Those who live in G20 countries,
excluding Russia, 2025 (n=20957). Showing unweighted data.
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Who do we survey? continued

Current occupation

Working full time (30 hours / week+)
Working part-time (8-29 hours / week)
Full-time student at university
Full-time student at school or college

Not working or studying (under 8 hours / week)

Part-time student I 5%
Don’t know |
Prefer not to say I 2%

Other I 2%

D6. Which of these best describes your current occupation? | D3_COUNTRY. And what is the highest level of education you have completed to date? | Base:
Those who live in G20 countries, excluding Russia, 2025 (n=20957). Showing unweighted data.



Sample Demographics: Ireland (1013)

8¢ Gender: 51% male and 49%
female

st Age: 36% aged 18-24 and 64%
aged 25-34

et Urbanity: 43% based in an urban
area, 35% based in a semi-urban
area and 22% based in a rural
area

et Occupation:

* 53% working full time and 15%
working part-time

¢ 19% full time student at school,
college or university

* 13% not working or studying,
studying part time, prefer not
to say, or other

et Education:

31% Leaving Certificate or
equivalent

21% honours bachelor’s
degree / higher diploma

17% advance or higher
certificate

14% master’s degree /
postgraduate diploma

10% ordinary bachelor’s
degree

6% Junior Certificate or
equivalent

1% doctoral degree (PhD)
or higher

Global Perceptions 2025: UK-Ireland Report, April 2026
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Sample Demographics: Northern Ireland (500)

¢ Gender: 46% male and 53%
female

8 Age: 42% aged 18-24 and 58%
aged 25-34

et Urbanity: 46% based in an urban
area, 36% based in a semi-urban
area and 19% based in a rural
area

et Occupation:

» 52% working full time and 15%
working part-time

e 17% full time student at school,
college or university

* 15% not working or studying,
studying part-time, prefer not
to say, or other

et Education:

33% NVQ4 / HNC / HND /
Bachelor’s degree or
similar

25% NVQ3 / SCE Higher
Grade / Advanced GNVQ /
GCE A/AS or similar

22% GNVQ / GSVQ / GSCE
/ SCE standard

14% NVQS5 or post-
graduate diploma

6% NVQ1 or NVQ2

Global Perceptions 2025: UK-Ireland Report, April 2026




G20
perceptions

Sharing headline findings
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Overall attractiveness of G20 countries

m % Attractive (6-10) m % Unattractive (0-4)
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scores between 2023 and 2025 Q8. Taking everything into _con_sideration, ho_w attractiv_e overaII_ do you find each of the countries
below? | Base: Those who live in G20 countries, excluding Russia, 2025 and saw each country

(each country has its own base size). Participants were not asked about their own country.



Trust in governments of G20 countries

®m % Trust in Government from each country (6-10)
® % Distrust in Government from each country (0-4)
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% Difference in trust scores Q6. And now thinking about Government, to what extent do you distrust or trust the
between 2023 and 2025 government from each of these countries? | Base: Those who live in countries

participating in the G20, excluding Russia, 2025 (n=20957). Participants were not asked
about their own country.



G20 countries and their perceivedinfluence in the world overall

® % Positive influence in the world (6-10)

m % Negative influence in the world (0-4)
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scores between 2023 and 2025 countries on their overall influence in the world? | Base: Those who live in
G20 countries, excluding Russia, 2025 (n=20957). Participants were not

asked about their own country.



G20 perceptions on the most importantissues facing the world today

Poverty N 51%
Climate change / the environment |GGG 47%
Unemployment [N 44%
Discrimination in society (for example, based on age, gender,... I 44%
Armed conflicts [[INEGEGEGEEEEEE 43%
Disinformation (e.g. fake news, social media misinformation) |INENEGENEEGEGEGEGEEEEEEEE 39%
Inequality [INEGEEEN 38%
Extremism / terrorism [ NN 37%
Political polarisation, increasing nationalist sentiment and... NG 35%
Economic growth |GG 34%
Migration / refugees |GG 33%
The state of the global financial system |GGG 33%
Digital technologies (e.g. artificial intelligence, deepfakes,... [ININIININGEGEGEGEG 32%
Quality of education [IININEGNEE 32%
Civil liberties (personal, social and political freedoms and... NG 28%
Pandemics (e.g. Coronavirus, minimising potential future... [INNEGNEGEGEGEGEGE 28%
Globalisation [ 23%
Erosion of religious values [ 17%
Don't know/None of these | 0%
None of these J| 1%
Don't know || 1%

Q4. Which, if any, of these do you think are the most important iSSUes facing the world today? | Base: Those who live in G20 countries, excluding Russia, 2025 (n=20957).
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G20 perceptions on the most important values countries should
supportin 215t century

Working for a peaceful world, ending armed conflict
Freedom (e.g. freedom of thought, conscience, religion,...
Sustainability (e.g. care for the environment, protecting nature)
Respecting different cultures and valuing diversity
Looking after the vulnerable in society, reducing gaps...
Co-operation, solidarity (working together to a common aim,...
Honesty / transparency _ 25%
Inclusiveness (providing equal opportunities for all in society) _ 21%
.
Don’t know l 3%
Prefer not to say I 2%
Other | 0%
None of these I 2%

Religion and spirituality / religious values

Q9a. Which THREE of the values listed below, if any, do you think are the most important values that countries around the world should support and encourage in the 21st
century? | Base: Those who live in G20 countries, excluding Russia, 2025 (n=20957).
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G20 perceptions on how well each country supports 2Ist century

Values m % Very/fairly well  m % Very/fairly poorly

59% B 58% l 56% | 56% [} 56% [} 55% [ 55%
" A8% | 47% R 47% M 42% § 41% [ 20% [ 20% J 40% { 38% [ 369 N 354 31%
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% Difference in very/fairly well o o
° y y Q10. And thinking about both your own country and the other countries listed below, how well do you think they support and
scores between 2023 and 2025 encourage the values you think are important in the 21st century? | Base: Those who live in G20 countries, excluding Russia,

2025 (n=20957).



The view from
Ireland and
Northern
Ireland

Sharing findings from Global
Perceptions respondents in
Ireland and Northern Ireland
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Attractiveness,
trust and
international
influence

Exploring perceptions of G20
countries among Ireland and
Northern Ireland respondents




Ireland perceptions: overall attractiveness of G20 countries

m % Attractive (6-10) = % Unattractive (0-4)
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Q8. Taking everything into consideration, how attractive overall do you find each of the countries below? | Base: Those who live in Ireland, 2025 and saw each country
(each country has its own base size). Participants were not asked about their own country.



Northern Ireland perceptions: overall attractiveness of G20 countries

Northern Ireland
m % Attractive (6-10) ®m % Unattractive (0-4) perceptions of Ireland:

o« 77% attractive

7% unattractive

82%

79% Q78% 0 77% B 75%

637% 2 67% 8 63% M 61% [ 60% W 58% N 57% 0 57% N 56% 0 54, ey
*035% Q0 34%

m 9 9 oo - ’

50%
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Q8. Taking everything into consideration, how attractive overall do you find each of the countries below? | Base: Those who live in Northern Ireland, 2025 and saw
each country (each country has its own base size). Participants were not asked about their own country.
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Ireland perceptions: domains of attractiveness

Place to study Source of arts and culture Do business / trade Visit as a tourist
usA I 43% italy [ 40% USA I 44% italy [N 41%
United Kingdom 40% Japan [ 37%  United Kingdom 39% Japan I 338%
Canada M 27% France [ 32% China I 27% USA I 25%
Germany [l 26% China [ 20% Germany [ 23% Australia [N 25%
Australia [l 25% USA [ 19% Japan [ 20% France [N 22%
Japan [ 23% Brazil [ 18% France [l 17% Brazil I 16%
ltaly [l 23%  United Kingdom 16% Canada [ 17% Canada [ 15%
France [l 22% Mexico [l 15% Australia [l 15% South Korea [l 15%
South Korea | 1% India [l 14% ltaly [l 14% china [l 12%
China I 7% Germany [l 12% Saudi Arabia [l 13% Mexico [l 12%
Brazil | 5% South Korea [l 1% South Korea [l 8% Germany [l 1%
Turkey || 5% South Africa [l 10% Brazil W 7% South Africa [l 1%
Saudi Arabia || 5% Australia [} 10% India W 7% United Kingdom 1%
Mexico || 4% Turkey [l 8% Turkey W 7% Turkey [ 11%
South Africa | 4% Canada [l 8% Russia W 5% Saudi Arabia [l 9%
India | 4% Argentina [l 8% Mexico N 4% Argentina [l 7%
Indonesia | 3% Saudi Arabia [l 6% South Africa Il 4% Indonesia Ml 7%
Argentina | 3% Indonesia [} 6% Argentina I 4% Russia Wl 4%
Russia | 3% Russia [ 4% Indonesia [ 3% India W 4%
None of the... )| 6% None of the above | 2% None of the above W 7% None of the above | 1%

Qs 2a-2e. Which THREE of the following countries do you find MOST attractive as a country in which to study, as a source of arts and culture (e.g. classical/ popular music, digital arts, theatre,
literature, visual arts, film, museums etc.), as a country with which to do business / trade, to visit as a tourist? | Base: Those who live in Ireland, 2025 (n=1013). Participants not asked about own

country.
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Northern Ireland perceptions: domains of attractiveness

Place to study Source of arts and culture Dobusiness / trade Visit as a tourist
USA 55% Japan 39% USA 53% Italy 1%
Australia 35% Italy 36% China 37% Japan 36%
Canada 329% France 31% Japan 25% USA 34%
France 27% USA 22% Canada 23% Australia 28%
Japan 24% China 19% Germany 21% France 27%
Italy 23% Brazil 18% Australia 21% Canada 21%
Germany 22% Mexico 18% France 19% Brazil 16%
South.. . 1% South Africa 15% Italy 15% Mexico 12%
China = 10% South Korea 14% Saudi Arabia 14% Germany 12%
South... . 7% India 13% Turkey 8% Turkey 12%
Mexico | 6% Germany 12% South Korea 7% South Korea 12%
Brazil | 5% Australia 1% Russia 7% South Africa 1%
Turkey 5% Turkey 10% Mexico 6% China 9%
Argentina | 5% Canada 9% Brazil 6% Argentina 7%
Saudi..| 4% Saudi Arabia 7% South Africa 6% Saudi Arabia 7%
India 4% Argentina 6% India 5% India 4%
Russia | 4% Indonesia 6% Indonesia 4% Russia 4%
Indonesia | 2% Russia 4% Argentina 3% Indonesia 4%
None of... 6% None of the above = 3% None of the above 7% None of the above '« 2%

Qs 2a-2e. Which THREE of the following countries do you find MOST attractive as a country in which to study, as a source of arts and culture (e.g. classical/ popular music, digital arts, theatre,
literature, visual arts, film, museums etc.), as a country with which to do business / trade, to visit as a tourist? | Base: Those who live in Northern Ireland, 2025 (n=500. Participants not asked about

own country.



Ireland perceptions: trust in people from G20 countries

® % Trust people from each country (6-10) m % Distrust people from each country (0-4)
69% 065% §64% §63% 62% l 58%
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() o, 0,
10% 8 12%  15% | 16% | 21% 20% 18% | 24% 25% 13% 257 25% 23%

40% | 44% 39% §39% 459,

N 2 S @ S @& D RO L L ® X LSNP 2
LT E &SSP
> » &S & 9O & & W & ¥ C & ¥ ¥
© W & & S & &
S o Lol A\ N
& S S =)

Q5. Thinking generally about people, to what extent do you distrust or trust the people from each of these countries? | Base: Those who live in Ireland, 2025 and saw
each country (each country has its own base size). Participants were not asked about their own country.



Northern Ireland perceptions: trust in people from G20 countries

Northern Ireland

® % Trust le fi h try (6-10
rust people from each country ( ) perceptions of Ireland:

B % Distrust people from each country (0-4)
« 71% trust

e 10% distrust

69%
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Q5. Thinking generally about people, to what extent do you distrust or trust the people from each of these countries? | Base: Those who live in Northern Ireland, 2025
and saw each country (each country has its own base size). Participants were not asked about their own country.



Ireland perceptions: trust in the governments of G20 countries

® % Trust Government from each country (6-10) ®m % Distrust Government from each country (0-4)
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Q6. And now thinking about Government, to what extent do you distrust or trust the government from each of these countries? | Base: Those who live in Ireland, 2025
and saw each country (each country has its own base size). Participants were not asked about their own country.
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Northern Ireland perceptions: trust in the governments of G20
countries
Northern Ireland

® % Trust Government from each country (6-10) perceptions of Ireland:

m % Distrust Government from each country (0-4) . 64% trust

13% distrust

58% B 53% f 51% { 48
a5% [ 430
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Q6. And now thinking about Government, to what extent do you distrust or trust the government from each of these countries? | Base: Those who live in Northern
Ireland, 2025 and saw each country (each country has its own base size). Participants were not asked about their own country.



UK and four nations perceptions: attractiveness of and trust in Ireland
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Ireland perceptions: G20 countries and their influence in the world
overall

m % Positive influence in the world (6-10) ® % Negative influence in the world (0-4)
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Q15D. And taking everything into account, how would you rate these countries on their overall influence in the world? | Base: Those who live in Ireland, 2025 (n=1013).
Participants were not asked about their own country.
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Northern Ireland perceptions: G20 countries and their influence in the
world overall

m % Positive influence in the world (6-10) ®m % Negative influence in the world (0-4)
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Q15D. And taking everything into account, how would you rate these countries on their overall influence in the world? | Base: Those who live in Northern Ireland, 2025
(n=500). Participants were not asked about their own country. This is not asked ask this about Ireland or any non-G20 countries.
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Ireland, Northern Ireland and UK perceptions: working constructively
with other governments

Ireland Northern Ireland UK

UK 67%

Germany - 54% UK - 65%

Japan - 53% Germany - 55% France - 9%
Italy - 52% Japan - 51% Japan - 59%
France - 50% France - 51% Germany - 8%
o [ 28 usa [ 25 oty [N se
USA - 43% Italy - 46% China - 52%
China - 42% China - 38% USA - 51%

India - 31% India . 28% India - 42%

Russia . 28% Russia . 27% Russia - 40%

Q13. And still thinking specifically about [COUNTRY], to what extent do you agree or disagree with the following statements? Showing agree scores (6-10) % | Base:
Those in Northern Ireland, Ireland and UK 2025 that saw each country



Ireland perceptions: Northern Ireland's soft power

m % Agree (6-10) =% Disagree (0-4)

People from Northern Ireland has Northern Ireland's Northern Ireland has Northern Ireland is Northern Ireland has
Northern Ireland are world leading arts  government treats world leading at the cutting edge world leading sports
open and welcoming and cultural everybody who lives universities and of science and teams and events

institutions and  in the country fairly academic research technology
attractions

Q22NEW1_3. Thinking specifically about Northern Ireland, to what extent do you agree or disagree with the following statements? | Base: Those who live in Ireland, 2025 (n=1013).



Issues and
values

Exploring the issues and values
that matter to young people in
Ireland and Northern Ireland
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Ireland and Northern Ireland perceptions: important issues facing the
world

Ireland Northernireland
Poverty NN 57% Poverty NN 65%
Climate change / the... NG 51% Climate change / the... NG 54%

B 51% Extremism / terrorism [ 53%
D 47% Discrimination in society... [IINNEGG 50%
P 45% Disinformation (e.g. fake... NG 47%
I 43% Unemployment [N 45%
D 42% Migration / refugees [ 44%
I 40% Inequality [N 41%
B 39% Armed conflicts GG 41%
I 34% The state of the global... I 39%
B 31% Political polarisation,... [N 38%
B 31% Quality of education [ 34%
I 29% Digital technologies (e.g.... I 34%
B 28% Economic growth [ 33%
B 25% Civil liberties (personal,... I 32%
B 21% Pandemics (e.g.... I 24%

Discrimination in society...
Migration / refugees
Armed conflicts
Extremism / terrorism
Disinformation (e.g. fake...
Inequality
Unemployment
Political polarisation,...
Digital technologies (e.g....
The state of the global...
Civil liberties (personal,...
Quality of education
Economic growth
Pandemics (e.g....

Globalisation [ 18% Globalisation [ 18%

Erosion of religious values [l 14% Erosion of religious values [l 16%
Don't know/None of these | 0% Don't know/None of these | 1%
None of these | 0% None of these | 1%
Don't know | 0% Don't know | 1%

Q4. Which, if any, of these do you think are the most important issues facing the world today? | Base: Those who live in Ireland, 2025 (n=1013) and Northern Ireland, 2025 (n=500).
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Ireland and NorthernIreland perceptions: trust in media and

information sources
Ireland

Press, radio or TV in your
country

International press, radio or TV
(e.g., BBC World News, CNN...

Social media platforms (e.g., X,
Facebook, Weibo)

Government or official press
releases

Online news aggregators (e.g.,
Google News, Yahoo News)

Word of mouth from friends and
family

Podcasts and radio programmes

Mobile news apps (e.g., Apple
News, Flipboard)

Independent blogs and websites
Newsletters and subscriptions
Other please specify

None of the above

- E
B 27
B 20%
| RERA
B o
B s
B s

| k2

1%

§ 4%

Northernireland

International press, radio or TV

(e.g., BBC World News, CNN...

Press, radio or TV in your
country

Social media platforms (e.g., X,
Facebook, Weibo)

Government or official press
releases

Mobile news apps (e.g., Apple
News, Flipboard)

Online news aggregators (e.g.,
Google News, Yahoo News)

Podcasts and radio programmes

Word of mouth from friends and
family

Independent blogs and websites
Newsletters and subscriptions
Other please specify

None of the above

44%

40%

30%

30%

22%

- 22%
- 18%
- 15%
. 14%
. 13%

1%

l8%

QI3. From the following list, please select up to three source(s) that you most trust for international news and information? | Base: Those who live in Ireland, 2025 (n=1013) and
those who live in Northern Ireland, 2025 (n=500). Participants were not asked about their own country.
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Ireland and NorthernIreland: values the world should support and

encourage

Working for a peaceful world,...
Equality (providing equal rights for...
Freedom (e.g. freedom of thought,...

Looking after the vulnerable in...
Sustainability (e.g. care for the...

Honesty / transparency

Co-operation, solidarity (working...
Respecting different cultures and...
Inclusiveness (providing equal...

Religion and spirituality / religious...

Don’t know
Prefer not to say
Other

None of these

Ireland

Northernireland

Working for a peaceful world,
Equality (providing equal rights for
Freedom (e.g. freedom of thought,

Sustainability (e.g. care for the
Looking after the vulnerable in
Honesty / transparency
Respecting different cultures and
Co-operation, solidarity (working
Inclusiveness (providing equal
Religion and spirituality / religious
Don’t know

Prefer not to say

Other

None of these

- 4%
- 20%
- 33%
- 31%
- 30%
.
- 27%
- 22%
- 21%
- 15%

| 3%

| 1%

| 0%

| 1%

Q9a. Which THREE of the values listed below, if any, do you think are the most important values that countries around the world should support and encourage in the 21st century? | Base: Those

who live in Ireland, 2025 (n=1013) and Northern Ireland, 2025 (n=500).
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Ireland, Northern Ireland, UK and G20 perceptions: own country’s

actionsinternationally

Ireland

%

My country must be
active internationally
to protect the national
interest and promote
peace and prosperity

My country should
prioritise advancing
global peace and
prosperity, even if it
requires making
sacrifices at home

My country should
avoid involvement in
international affairs
as much as possible
and focus on
domestic priorities

My country should
prioritise the
national interest
even if this at the
expense of other
countries, including
our allies

Northern
Ireland %

- 4

G20
average %

D8b. Please indicate how strongly you agree or disagree with each of the

G20 J

following statements regarding your country's actions in the international arena?
| Base: Agree scores from respondents from Ireland, Northern Ireland, UK and
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Ireland and Northern Ireland perceptions: features of their own country that
makes participants proud

Ireland Northernireland
Natural landscapes 439
Natural landscapes 48% . P 3%
. Cultural heritage (e.g.... 40%
Cultural heritage (e.g.... 42% . .
. . Public services (e.g. the... 32%
Historical legacy 37% . e o
. . Educational institutions 31%
International reputation... 29% . .
. e iie as Historical legacy 30%
Educational institutions 26% .
. Sports achievements 27%
Sports achievements 26% . o
o . Culinary traditions and... 21%
Political and social... 21% .
. . Economic development 21%
Culinary traditions and... 20% s o
. . Scientific and... 20%
Public services (e.g. the... 18% . .
] International reputation... 20%
Economic development 17% .. ..
. . .. Religious and spiritual... 19%
Religious and spiritual... 16% . .
o Political and social... 19%
Scientific and... 15% .
i Environmental... 17%
Environmental... 14% .
. The major events we host 16%
The major events we host 12%
I am not proud of my.... 4%
I am not proud of my.... 1% ,
. Don’t know 4%
Don’t know @ 2% Other 0%
Other | 1% y

o,
Prefer not to say | 1% Prefer nottosay | 1%

QI8. Which of the following makes you feel proud of your country? | Base: Those who live in Ireland, 2025 (n=1013) and those who live in Northern Ireland, 2025
(n=500). Participants were not asked about their own country.



Interest and
intentionsto
engage
internationally
and bilaterally

Exploring insight from
respondents in Ireland,
Northern Ireland and the rest of
the UK
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Ireland and Northern Ireland perceptions: level of interest in engaging
with other countries

s . . 73%
Visiting other countries as a tourist
Learning about and enjoying the arts and 55%
culture of other countries
o
Living and working in another country 26
Learning the language of another countr o
y 43% Northern Ireland
Making personal contacts and friendships with 40% ®reland
people from other countries
25%
Studying in another country _
22%
Doing business / trading with people or 20%
organisations
3%
None of the above |2‘V

Q1. Which, if any, of the following are you particularly interested in? | Base: Those who live in Ireland, 2025 (n=1013), those who live in Northern Ireland, 2025 (n=500) and those who
live in the UK, 2025 (n=3303). Participants were not asked about their own country.



Ireland perceptions: knowledge of nations and regions of UK 2016-2025

80% -

71% 70%

70% -

60% -

50% -

40% -

30% -
20% -
21%
10% -

0% -
2020 2023 2025

esmNorthern Ireland ===London ==England (outside London) Scotland =—Wales

Q21a. How much do you know about each of the countries that make up the United Kingdom, that is England, Scotland, Wales, Northern Ireland, and the largest city,
London? Showing % of those that know a lot/a fair amount | Base: Those who live in Ireland, 2025 (n=1013).
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Ireland perceptions: awareness of UK cities and places and UK cities
they have visited

London
Liverpool
Belfast
Manchester
Birmingham
Edinburgh
Glasgow
Newcastle
Nottingham
Bristol
Leicester
Leeds
Sheffield
Cardiff
Bradford
Coventry
Swansea
Hull

Don’t know
None of these

Q23a. Which, if any, of the following cities in the UK have you heard of? And Q23b. And which, if any, of these cities in the United Kingdom have you ever visited? And Q26b.
Which, if any, of these UK places have you heard of? | Base: Those in Ireland 2025 who were shown each of the options above (each option has its own base size)

28%

28%
20%
15%
14%
13%
17%
1%
19%
9%
13%
10%
1%
3%

1% 17%

37%

45%

37%

50%
49%
46%
41%

73% 85%
80%
66% 79%
79%
75%
70%
70%
70%
66%
65%
63%
63%
62%
60%

Have visited cities
Awareness of cities

Titanic Belfast

Tower of London
Buckingham Palace
Old Trafford.

The Giant’s Causeway
Anfield (Liverpool FC)
Loch Ness

Edinburgh Castle
British Museum
Stonehenge

The Lake District

Natural History.

Windsor Great Park

Royal Botanic.

I 7%
I 0%
I 60%
- I 58%
I 57%
I 53%
I 5 1%
I 49%
I 43%
I 3%
I 35%
- 27%
I 26%
-l 25%

Victoria & Albert... Il 23%

Cardiff Castle
Isle of Skye
Lord’s (Cricket
Wales Millennium
Tate Modern
Eryi (Snowdonia
Sincil Road

Don’t know

None of these

B 2%

Bl 22%
.1l 18%
-l 7%

B 15%
-l 10%
-l 7%

1 3%

5%

m Awareness of places
in the UK



Ireland perceptions: study at home and abroad behaviour

Studied at a university in your home country 49%

Studied at a university in your home country for a
qualification from a UK institution (e.g. a UK campus

university in your home country, a professional 17%
qualification awarded by a UK institution through an...
Studied at a UK university in person (i.e. travelling to the 1%
(]

UK to study)

Studied online for a university-level qualification from a UK

institution 8%

None of these 26%

NEW_STUDY. Which, if any, of these things have you done? | Base: Those who live in Ireland, 2025 (n=1013).



Ireland perceptions: past and intended future interaction with the UK

Live /work | o 2%
Visit 44%
Business / trade “%22%
Arts and culture m | 32%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
®Intend to engage mHave engaged

66%

Q15a. Please select any of the following countries where you have lived and / or worked for at least six months / countries whose arts and culture you enjoy / countries that you have studied
in (at school, college or University)/ countries that you have visited / countries that you have done business / trade with? ? | Q15b. And now thinking about your future plans... please select
any of the following countries you intend to live and or work / live and or work in again for at least six months / any of the following countries whose arts & culture you intend to experience /
experience more in the future / countries that you intend to study in / study in again e.g. at school, college or University / countries that you intend to visit / visit again / countries that you
intend to do business or trade with / do business or trade with again? | ? | | Base: Those who live in Ireland, 2025 (n=1013). Participants were not asked about their own country.
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Northern Ireland and rest of UK perceptions: past and intended future
interaction with Ireland

NorthernIreland England, Scotland Wales
Business / trade -3368‘;’? Business / trade -1(15%1%

% 17%
- sy P

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
mIntend to engage ™ Have engaged mIntend to engage mHave engaged

Q15a. Please select any of the following countries where you have lived and / or worked for at least six months / countries whose arts and culture you enjoy / countries that you have studied
in (at school, college or University)/ countries that you have visited / countries that you have done business / trade with? ? | Q15b. And now thinking about your future plans... please select
any of the following countries you intend to live and or work / live and or work in again for at least six months / any of the following countries whose arts & culture you intend to experience /
experience more in the future / countries that you intend to study in / study in again e.g. at school, college or University / countries that you intend to visit / visit again / countries that you

intend to do business or trade with / do business or trade with again? | ? | | Base: Those who live in Northern Ireland and rest of UK 2025. Participants were not asked about their own
country.
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Focus group
insights

Methodology, principles and
qualitative findings
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Our partners Co-operation Ireland repurposed their approach from our 2024 event, adapted to best represent inputs and
contributions from participants from both Ireland and Northern Ireland in 2026.

( Opportunity for all
focus group
participants to meet
the delivery team,
get to know one
another and find
common ground.

Pre-event

Silent
( Conversation

Post key points from
the research around
the room, ask the
participants to
review in silence
and respond with a
comment, question
or reaction.

recept

’

Focus in on findings
related

to attractiveness
and trust,
specifically
prompting for
influences, key
factors and what
drives change

N\l Facilitated group

Small group
( discussion

*Explore reactions/
factors of influence,
insights and
feedback - past and
future

*Break into small
groups to discuss,
grouping
participants from
Ireland and Northern
Ireland separately to
delve into national

discussio

\ experience

GUIDING PRINCIPLE: Chatham House Rules

Participants are free to use the information received, but neither the identity nor the affiliation of those present, nor that of any other participant, may be

revealed

eIndividually identify
the most important
issues facing the
world today
*Conduct walking
debate to position
the participants
individually to their
levels of
agree/disagree

Position

Statements




Visualising the determination of trust and attractiveness

FIRST LEVEL

Subjective feelings
on attributes of a Shared values
nation inform
perceptions

International Arts, culture, Historical
presence sport relationships

SECOND LEVEL

Feelings are filtered through
existing knowledge and

exposure, with gaps being KﬂOWledge

filled in by assumptions

THIRD LEVEL

Leading to perspectives (e.g., Attractiveness
attitudes, beliefs or values) on

trust and attractiveness

Global Perceptions 2025: UK-Ireland Report, April 2026

Personal
weighting
of factors



Rapporteur report: summary

s¢ The focus group provided layered insights into young people's
perspectives on national identity, international relations, trust, and
societal values.

8¢ Participants showed pride in the island of Ireland’s historical legacy
and a strong attachment to neutrality, but also an awareness of
evolving international obligations and opportunities.

8¢ Genuine concern for peace, equality, and climate action shaped
discussions, while the UK leaving the EU, and political shifts in the
UK continue to influence perceptions and cross-border experiences.

82 Trust in established democracies is declining, and while the EU is
respected, its credibility can be threatened by perceptions of
inconsistent actions.

s¢ The group’s responses underscore the importance of learning from
history while honestly confronting new challenges, especially
around diversity, engagement, and international collaboration.

8¢ Above all, there is a nuanced desire for Ireland to balance a
distinctive national identity with active, credible participation on the
global stage.

Image credits: Niamh Barry



Discussion themes

Values and identity

“+ Young people from Ireland and Northern
Ireland strongly identify with peace and
mutual respect, and feel much of this is built
on a shared history, including challenges that
they have faced and grown up through.

L)

% Young people view these as core national
values and as essential to pass on with the
shared history part of their story for both
Ireland and Northern Ireland.

L)

L)

% There is pride in these foundations, but also
an awareness that modern challenges require
ongoing dialogue and reassessment.

D)

Image credits: Niamh Barry
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Discussion themes

Pressing issues

% Climate change, poverty, immigration, and
equality are seen as urgent and potentially
moving in the wrong direction, worsening,
echoing the survey findings.

% The group stressed the importance of direct
conversations and policy responses, noting
that Ireland’s increasing diversity brings both
challenges and opportunities.

% Migration is increasingly tied to study and
work, and post-Brexit, Ireland sees itself as a
unique gateway for migrants in the EU.

s With a perception of the UK's global influence
waning, there are questions on where Ireland
fits in with this, and the importance of carving
out a unique and distinct role for themselves.

Image credits: Niamh Barry
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Discussion themes

Country perceptions

% ltaly’s top attractiveness surprised participants, who
attributed it to positive cultural stereotypes and low
media scrutiny and questioned whether surface-level
appeal should outweigh real societal values.

R/
°

The UK’s middling ranking reflects complex, close
personal ties and growing scepticism towards UK
leadership and institutions, particularly after the UK
leaving the EU.

Trust and knowledge

% Participants link trust in countries and institutions to
both media coverage and cultural familiarity and are
keenly aware of biases, pointing out how “unknowns”
are often idealised and non-white countries are rated
lower, sometimes due to ignorance.

% Trust in the EU, and initiatives like Erasmus, remain
positive but fragile, with funding and credibility
concerns noted, and the risk of complacency getting
in the way of progress.

Image credits: Niamh Barry
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Discussion themes ‘
expanded |

Northern Ireland perspective

Cross-border barriers, especially education, and changing
UK politics weigh heavily on Northern Ireland participants.

Migration drivers centre on opportunity, cost of living, and
cultural connection.

Conversation in the Northern Ireland group on what drives
attractiveness led to suggestions it is built around current

concerns such as the cost of living and the overall quality

of life.

It was suggested if Scandinavian countries were to be
included in the survey they would rank highly, as they feel
like examples of attractive countries to the group.

Bigger countries are seen to be home to more
opportunity (like the US) and the size of the Northern
Ireland diaspora means it feels realistic to move there with
potentially more family and friend connections.

Image credits: Niamh Barry
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Discussion themes

expanded
Ireland perspective

There is a shared perception amongst participants that
there is a “knowledge gap” with regards to other countries,
that people fill, both favourably or unfavourably.

For Italy, a nation that has high attractiveness, it is filled at
a superficial level by perceptions on food, culture, holidays.

For India, a nation that scores low on attractiveness, this
may mean they fill it in with unpleasant stereotypes or
perceptions of negative interactions.

In terms of the UK, the closeness and exposure to media
and the significant historical context leads to unfavourable
perceptions being maintained.

These can be broken down somewhat, when discussing
positives of UK culture such as its music scene, sports and
cuisine are seen in a more positive light.

The initial perception formed from negative media
coverage is reinforced by perceptions of political instability
in the UK leading to a greater sense of uncertainty in UK-
Ireland relations.

Image credits: Niamh Barry




Discussion themes
expanded

International engagement

% There is support for Ireland’s neutrality, but
also recognition that constructive, balanced
global engagement is needed, provided it
aligns with national values and resource
limitations.

% Due to its history, Ireland has a unique and
important voice that can be utilised for global
conflicts.

Media and influence

% Participants are aware of the influence of both
social and traditional media, noting that image
and “soft power” (like sport, pop culture,
influencers) increasingly shape international
perceptions sometimes overriding policy or
values.

Image credits: Niamh Barry
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Conclusion

8 Young people from Ireland and Northern Ireland value peace and historical identity, but

their perceptions of countries are strongly shaped by personal experience, familiarity, and
the influence of media.

s They are cautious about shallow stereotypes, questioning positive country reputations that
aren’t backed by deeper values like equality and opportunity.

¢ Relationships with the UK are viewed through a lens of practical connection rather than
excitement, while Brexit and migration remain key concerns and barriers in terms of overall
attractiveness.

¢ Participants want Ireland to remain neutral yet constructively engaged on the global stage
and see an urgent need to address emerging issues such as climate change, inequality, and
migration with open, honest debate.

st Ultimately, they seek alignment between Ireland’s values and global role amid changing
international influences.
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Appendix

Further resources, partners and
contacts




Further research andinsight
resources

Global Perceptions

8¢ Further information and full report available for download, key findings, insight
blogs and explainer video: Global Perceptions UK-Ireland 2025-26 | British
Council

& Information on Global Perceptions UK-Ireland 2023 also available here: Global
Perceptions: UK Ireland | British Council

8¢ Additional analysis available upon request.

Research and Insight

8 Learn more about Research and Insight at the British Council

&¢ Research and Insight newsletter: subscribe for the latest research and insight on

arts and culture, education and English language and their contribution to soft
power, trust, peace, and prosperity

8 Our World, Connected: award-winning podcast featuring global conversations
about culture, creativity and innovation.

Global Perceptions 2025: UK-Ireland Report, April 2026
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working for a future together

The focus group was facilitated by our valued partners, Co-operation Ireland, an all-island peace-building organisation who primarily work with young
people. They work to build a shared and cohesive society by facilitating contact and collaboration between people from different backgrounds. We
have worked with Cooperation Ireland on a number of projects focussing on young people. These have included climate change, the Belfast Good
Friday Agreement 25% Anniversary and previous Global Perceptions research.

Find out more about Co-operation Ireland.
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Acadamh Rioga na hEireann
Royal Irish Academy
We were delighted to also collaborate with the ARINS project (Analysing and Researching Ireland North and South) for this event. ARINS is a research

partnership between the Royal Irish Academy and the University of Notre Dame. Their independent and non-partisan analysis and research explores

constitutional, institutional and policy options for Ireland, north and south. ARINS is a joint partnership between the University of Notre Dame and the
Royal Irish Academy.

Find out more about ARINS.
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