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Italy is the most attractive country overall among young people in Ireland, matching its ranking among G20 countries from whe n Ireland was last included in the study in 2020.

• Italy is the country that young people in Ireland have the most favourable opinion of and see as having the most positive inf luence on the world. Italy is also in the top 3 across all trust 
metrics, and is the second most attractive country as a source of arts and culture.

• France has risen to be the joint second most attractive country overall among young people in Ireland, alongside Canada (which has fallen from joint first in 2020). The USA has fallen from 

the fourth most attractive country among young people in Ireland in 2020, to now be the seventh most attractive overall.

• Perceptions of Russia are low among young people in Ireland, likely as a result of the war in Ukraine. Russia is now the leas t attractive and least trusted country among young people in 

Ireland, and is also the country perceive as having the most negative influence on the world out of the G20 countries.

The UK ranks seventh for overall attractiveness, relatively consistent to 2020, with education and business continuing to be strengths.

• The UK continues to rank second among the G20 countries for attractiveness to do business with, and as a place to study in (a fter the USA), with it being the G20 country they are most 

likely to have studied in, likely due to the proximity of the UK and Ireland.

• The UK ranks in seventh position for attractiveness as a source of arts and culture among young people in Ireland, with Japan being most attractive on this measure, followed by Italy and 

France.

• The UK’s rank as an attractive place to visit has dropped from seventh in 2020 to eleventh. Japan is the most attractive coun try to visit among young people in Ireland, followed by the USA 

and Italy,

• Despite its lower ranking as an attractive place to visit, almost half of young people in Ireland (46%) have visited the UK and 31% intend to visit in the future. These figures are both down on 
where they were in 2020, when young people in Ireland last took part in the survey – but this does match a wider trend across most markets.

Canada retains its ranking as the country that young people in Ireland trust the most in terms of its people, government and institutions. 

• Among young people in Ireland, the UK remains the fourth most trusted country for its institutions, and seventh for trust in its government. The UK has risen one place to fifth, compared to 

2020, for trust in its people. 

• There are some shifts in rank for trust measures, with China and Saudi Arabia’s rank for trust in its institutions and govern ment markable increasing since 2020.

Just over a quarter of young people in Ireland say they are aware of the British Council (27%), which is down on 2020 (35%). 49% say they have taken part in an activity involving the British 

Council.

• Taking part in a British Council initiative has a positive impact on trust and attractiveness measures for the UK among young people in Ireland, while awareness of the British Council doesn’t 

have such a noticeable impact.

• Awareness of the BBC World Service (30%) has fallen among young people in Ireland compared when they were last asked in 2020 (43%).
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Ireland’s views of the 
UK

Attractiveness

Rank

Most attractive overall 7

As a country in which to 
study

2

As a source of arts and 
culture

7

With which to do business / 
trade

2

As a country to visit as a 
tourist

11

Trust in the 
Interactions with British 
Council

Rank

Government 7

People 5

Institutions 4

Base: All participants in Ireland [500]

%

Taken part in 
any activity 
involving 
British Council

49%
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How attractive overall do you find each 
of the following countries?

Participant’s own country not ranked.

Base: All participants in Ireland [500]

6

Most attractive 
countries overall

% Unattractive (0-4 out of 10) % Attractive (6-10 out of 10)

7%

6%

7%

11%

13%

10%

14%

16%

15%

13%

14%

16%

18%

19%

24%

24%

23%

16%

36%

89%

86%

86%

80%

80%

76%

75%

75%

71%

70%

70%

70%

69%

68%

65%

65%

63%

60%

50%

Italy

France

Canada

Japan

Australia

Germany

United Kingdom

United States

Argentina

Brazil

Mexico

Turkey

South Korea

South Africa

India

Saudi Arabia

China

Indonesia

Russia
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How attractive overall do you find each 
of the following countries?

Participant’s own country not ranked. 

7

Most attractive 
countries over 
time

Becky data entry, requires 

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Italy - - - =1 - 1 

Canada - - - =1 - =2 ▼

France - - - 6 - =2 ▲

Australia - - - 3 - =4 ▼

Japan - - - 7 - =4 ▲

Germany - - - 5 - 6 ▼

United Kingdom - - - 8 - =7 ▲

United States - - - 4 - =7 ▼

Argentina - - - 11 - 9 ▲

Brazil - - - 10 - =10 

Mexico - - - =15 - =10 ▲

Turkey - - - 17 - =10 ▲

South Korea - - - 9 - 13 ▼

South Africa - - - 13 - 14 ▼

India - - - =15 - =15 

Saudi Arabia - - - 19 - =15 ▲

China - - - 18 - 17 ▲

Indonesia - - - 14 - 18 ▼

Russia - - - 12 - 19 ▼

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under
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How attractive overall do you find each 
of the following countries?

Which three of the following countries do 
you find most attractive as…?

Participant’s own country not ranked.

8

Attractiveness 
across key metrics

A place to study A source of arts and 
culture

A place to do business 
or trade

A place to visit

Italy 18% 30% 14% 28%

Canada 26% 12% 20% 22%

France 23% 27% 16% 23%

Australia 22% 12% 14% 18%

Japan 23% 34% 24% 32%

Germany 22% 15% 20% 14%

United Kingdom 30% 16% 31% 13%

United States 41% 23% 44% 31%

Argentina 6% 8% 6% 9%

Brazil 9% 16% 8% 16%

Mexico 7% 14% 7% 14%

Turkey 4% 9% 8% 11%

South Korea 9% 12% 8% 9%

South Africa 7% 8% 7% 10%

India 8% 17% 10% 11%

Saudi Arabia 8% 8% 12% 8%

China 14% 20% 26% 14%

Indonesia 8% 8% 9% 9%

Russia 7% 6% 9% 5%

Base: All participants in Ireland [500]

0% 10% 20% 30% 40% 50% +
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9%

8%

9%

12%

13%

10%

9%

15%

17%

14%

11%

14%

15%

21%

23%

24%

27%

22%

40%

81%

78%

78%

76%

73%

72%

71%

67%

66%

61%

60%

59%

59%

57%

57%

56%

55%

51%

42%

Canada

Australia

Italy

France

United Kingdom

Japan

Germany

South Korea

United States

Brazil

Argentina

Indonesia

South Africa

China

Mexico

Turkey

Saudi Arabia

India

Russia

Thinking generally about people, to what 
extent do you distrust or trust people 
from each of the following countries?

Participant’s own country not ranked.

9

Trust in people of 
different countries

% Trust (6-10 out of 10)% Distrust (0-4 out of 10)

Base: All participants in Ireland [500]
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Thinking generally about people, to what 
extent do you distrust or trust people 
from each of the following countries?

Participant’s own country not ranked.

10

Trust in people of 
different countries 
over time

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Canada - - - 1 - 1 

Australia - - - 2 - =2 

Italy - - - =3 - =2 ▲

France - - - 7 - 4 ▲

United Kingdom - - - 6 - 5 ▲

Japan - - - =3 - 6 ▼

Germany - - - 5 - 7 ▼

South Korea - - - 10 - 8 ▲

United States - - - 8 - 9 ▼

Brazil - - - 13 - 10 ▲

Argentina - - - =11 - 11 

Indonesia - - - 17 - =12 ▲

South Africa - - - =11 - =12 ▼

China - - - 14 - =14 

Mexico - - - 9 - =14 ▼

Turkey - - - =15 - 16 ▼

Saudi Arabia - - - 19 - 17 ▲

India - - - =15 - 18 ▼

Russia - - - 18 - 19 ▼

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under
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74%

69%

66%

66%

65%

62%

61%

60%

57%

51%

50%

48%

47%

47%

46%

45%

44%

42%

39%

13%

17%

14%

18%

18%

19%

25%

28%

25%

28%

25%

34%

28%

41%

34%

39%

35%

38%

50%

Canada

Italy

Australia

Germany

France

Japan

United Kingdom

United States

South Korea

Turkey

Argentina

Saudi Arabia

Indonesia

China

South Africa

India

Mexico

Brazil

Russia

Thinking generally about government, to 
what extent do you distrust or trust the 
government from each of the following 
countries?

Participant’s own country not ranked.

11

Trust in the 
government of 
different countries

% Trust (6-10 out of 10)% Distrust (0-4 out of 10)

Base: All participants in Ireland [500]
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Thinking generally about government, to 
what extent do you distrust or trust the 
government from each of the following 
countries?

Participant’s own country not ranked.

12

Trust in the government of 
different countries over 
time

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Canada - - - 1 - 1 

Italy - - - 3 - 2 ▲

Australia - - - 4 - =3 ▲

Germany - - - 2 - =3 ▼

France - - - 5 - 5 

Japan - - - 6 - 6 

United Kingdom - - - 7 - 7 

United States - - - =8 - 8 

South Korea - - - =8 - 9 ▼

Turkey - - - 18 - 10 ▲

Argentina - - - =14 - 11 ▲

Saudi Arabia - - - 19 - 12 ▲

China - - - 16 - =13 ▲

Indonesia - - - =11 - =13 ▼

South Africa - - - =11 - 15 ▼

India - - - =11 - 16 ▼

Mexico - - - 10 - 17 ▼

Brazil - - - 17 - 18 ▼

Russia - - - =14 - 19 ▼

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under
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Thinking generally about institutions 
(such as the media, police, or justice 
system), to what extent do you distrust or 
trust the institutions of each of the 
following countries?

Participant’s own country not ranked.

13

Trust in the institutions 
of different countries

% Trust (6-10 out of 10)% Distrust (0-4 out of 10)

Base: All participants in Ireland [500]

76%

72%

71%

69%

67%

64%

64%

62%

58%

52%

51%

48%

48%

46%

46%

45%

45%

45%

42%

12%

12%

12%

18%

18%

17%

20%

23%

28%

36%

27%

35%

35%

30%

32%

27%

31%

33%

47%

Canada

Italy

Australia

United Kingdom

Germany

France

Japan

South Korea

United States

China

Argentina

Brazil

Saudi Arabia

Mexico

India

Turkey

Indonesia

South Africa

Russia
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Thinking generally about institutions 
(such as the media, police, or justice 
system), to what extent do you distrust or 
trust the institutions from each of the 
following countries?

Participant’s own country not ranked.

14

Trust in the institutions of 
different countries over 
time

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Canada - - - 1 1 

Italy - - - 6 2 ▲

Australia - - - 3 3 

United Kingdom - - - 4 4 

Germany - - - 2 5 ▼

France - - - 7 =6 ▲

Japan - - - 5 =6 ▼

South Korea - - - 9 8 ▲

United States - - - 8 9 ▼

China - - - 18 10 ▲

Argentina - - - =14 11 ▲

Brazil - - - =14 =12 ▲

Saudi Arabia - - - 17 =12 ▲

India - - - 19 =14 ▲

Mexico - - - 10 =14 ▼

Indonesia - - - =11 =16 ▼

South Africa - - - 13 =16 ▼

Turkey - - - =11 =16 ▼

Russia - - - =14 19 ▼

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under
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Overall, how much would you say you 
know about the following countries?

Participant’s own country not ranked.

15

Familiarity % Know a lot / a fair amount% A little / almost nothing

Base: All participants in Ireland [500]

76%

70%

59%

54%

54%

49%

47%

46%

46%

41%

41%

39%

38%

34%

33%

32%

32%

30%

22%

17%

26%

39%

43%

45%

45%

50%

51%

52%

54%

56%

58%

58%

60%

64%

64%

64%

64%

70%

United States

United Kingdom

France

Italy

Australia

Canada

Russia

Germany

China

Argentina

Japan

South Korea

Brazil

Turkey

Saudi Arabia

India

South Africa

Mexico

Indonesia
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Overall, how much would you say you 
know about the following countries?

Participant’s own country not ranked.

16

Familiarity with different 
countries over time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - - - 1 ▲

United Kingdom - - - - - 2 ▲

France - - - - - 3 ▲

Australia - - - - - =4 ▲

Italy - - - - - =4 ▲

Canada - - - - - 6 ▲

Russia - - - - - 7 ▲

China - - - - - =8 ▲

Germany - - - - - =8 ▲

Argentina - - - - - =10 ▲

Japan - - - - - =10 ▲

South Korea - - - - - 12 ▲

Brazil - - - - - 13 ▲

Turkey - - - - - 14 ▲

Saudi Arabia - - - - - 15 ▲

India - - - - - =16 ▲

South Africa - - - - - =16 ▲

Mexico - - - - - 18 ▲

Indonesia - - - - - 19 ▲
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Thinking about everything you’ve read, 
heard and experienced, how favourable 
or unfavourable is your view of these 
countries?

Participant’s own country not ranked.

17

Favourability % Favourable (6-10 out of 10)% Unfavourable (0-4 out of 10)

Base: All participants in Ireland [500]

85%

81%

78%

77%

76%

75%

74%

70%

68%

63%

63%

63%

61%

59%

59%

57%

54%

52%

47%

8%

8%

10%

12%

12%

11%

10%

21%

13%

16%

16%

17%

19%

23%

30%

22%

36%

26%

46%

Italy

Canada

Australia

United Kingdom

France

Japan

Germany

United States

South Korea

Argentina

Mexico

Brazil

Indonesia

South Africa

Saudi Arabia

Turkey

China

India

Russia
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Thinking about everything you've read, 
heard and experienced, how favourable 
or unfavourable is your view of these 
countries? 

Participant’s own country not ranked.

18

Favourability of different 
countries over time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Italy - - - - - 1 ▲

Canada - - - - - 2 ▲

Australia - - - - - 3 ▲

United Kingdom - - - - - 4 ▲

France - - - - - 5 ▲

Japan - - - - - 6 ▲

Germany - - - - - 7 ▲

United States - - - - - 8 ▲

South Korea - - - - - 9 ▲

Argentina - - - - - =10 ▲

Brazil - - - - - =10 ▲

Mexico - - - - - =10 ▲

Indonesia - - - - - 13 ▲

Saudi Arabia - - - - - =14 ▲

South Africa - - - - - =14 ▲

Turkey - - - - - 16 ▲

China - - - - - 17 ▲

India - - - - - 18 ▲

Russia - - - - - 19 ▲
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87%

80%

76%

76%

76%

75%

75%

69%

68%

63%

60%

59%

56%

54%

53%

53%

52%

52%

49%

5%

9%

9%

10%

13%

12%

13%

21%

15%

25%

20%

18%

22%

24%

15%

26%

20%

27%

42%

Italy

Canada

France

Australia

United Kingdom

Germany

Japan

United States

South Korea

China

Saudi Arabia

Argentina

Turkey

South Africa

Mexico

Brazil

Indonesia

India

Russia

Taking everything in to account, how 
would you rate these countries on their 
overall influence in the world?

Participant’s own country not ranked.

19

Perceptions of country 
influence

% Positive influence (6-10 out of 10)% Negative influence (0-4 out of 10)

Base: All participants in Ireland [500]
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And taking everything into account, how 
would you rate these countries on their 
overall influence in the world?

Participant’s own country not ranked.

20

Perceptions of country 
influence over time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Italy - - - - - 1 ▲

Canada - - - - - 2 ▲

Australia - - - - - =3 ▲

France - - - - - =3 ▲

United Kingdom - - - - - =3 ▲

Germany - - - - - =6 ▲

Japan - - - - - =6 ▲

United States - - - - - 8 ▲

South Korea - - - - - 9 ▲

China - - - - - 10 ▲

Saudi Arabia - - - - - 11 ▲

Argentina - - - - - 12 ▲

Turkey - - - - - 13 ▲

South Africa - - - - - 14 ▲

Brazil - - - - - =15 ▲

Mexico - - - - - =15 ▲

India - - - - - =17 ▲

Indonesia - - - - - =17 ▲

Russia - - - - - 19 ▲
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Which, if any, of the following are you 
particularly interested in?

Interest in interacting 
with other countries

% Mentions

58%

51%

51%

41%

36%

33%

2%

Visiting other countries as a tourist

Learning about and enjoying the arts and culture of other

countries

Making personal contacts and friendships with people from

other countries

Living and working in another country

Doing business / Trading with people or organisations in other

countries

Studying in another country

None of these

Base: All participants in Ireland [500]
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Which three of the following countries do 
you find most attractive as a country in 
which to study?

Participant’s own country not ranked.

23

Most attractive 
countries in which to 
study

% Selected as top 3 most attractive as a place to 
study 

41%

30%

26%

23%

23%

22%

22%

18%

14%

9%

9%

8%

8%

8%

7%

7%

7%

6%

4%

United States

United Kingdom

Canada

France

Japan

Australia

Germany

Italy

China

Brazil

South Korea

India

Indonesia

Saudi Arabia

Mexico

Russia

South Africa

Argentina

Turkey

Base: All participants in Ireland [500]
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Which three of the following countries do 
you find most attractive as a country in 
which to study?

Participant’s own country not ranked.

24

Most attractive 
countries in which to 
study over time

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - 1 - 1 

United Kingdom - - - 2 - 2 

Canada - - - 3 - 3 

France - - - 6 - =4 ▲

Japan - - - 8 - =4 ▲

Australia - - - =4 - =6 ▼

Germany - - - =4 - =6 ▼

Italy - - - 7 - 8 ▼

China - - - =9 - 9 

Brazil - - - =11 - =10 ▲

South Korea - - - =9 - =10 ▼

India - - - =11 - =12 ▼

Indonesia - - - =17 - =12 ▲

Saudi Arabia - - - =15 - =12 ▲

Mexico - - - =17 - =15 ▲

Russia - - - =11 - =15 ▼

South Africa - - - =11 - =15 ▼

Argentina - - - =17 - 18 ▼

Turkey - - - =15 - 19 ▼

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under
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In which of the following countries have 
you studied?

And in which of the following countries 
do you intend to study?

25

Countries in which 
participants have studied, or 
intend to study

% Intend to study% Have studied

16%

14%

11%

10%

9%

8%

7%

6%

6%

5%

5%

5%

5%

4%

4%

4%

4%

3%

3%

11%

16%

13%

11%

8%

7%

6%

4%

3%

9%

5%

3%

4%

6%

5%

6%

7%

4%

4%

United Kingdom

United States

China

Japan

Canada

France

Germany

Russia

Turkey

Australia

Brazil

South Africa

South Korea

India

Italy

Mexico

Saudi Arabia

Argentina

Indonesia

Base: All participants in Ireland [500]
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In which of the following countries have 
you studied?

Participant’s own country not ranked.

26

Countries in which 
participants have studied 
over time

Highest Lowest

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United Kingdom - - - 12% - 16%

United States - - - 7% - 14%

China - - - 4% - 11%

Japan - - - 2% - 10%

Canada - - - 2% - 9%

France - - - 6% - 8%

Germany - - - 5% - 7%

Russia - - - 2% - 6%

Turkey - - - 2% - 6%

Australia - - - 2% - 5%

Brazil - - - 4% - 5%

South Africa - - - 2% - 5%

South Korea - - - 2% - 5%

India - - - 5% - 4%

Italy - - - 2% - 4%

Mexico - - - 2% - 4%

Saudi Arabia - - - 2% - 4%

Argentina - - - 1% - 3%

Indonesia - - - 1% - 3%

Base: All participants in Ireland [500]
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And in which of the following countries 
do you intend to study?

Participant’s own country not ranked.

27

Countries in which 
participants intend to study 
over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - 11% - 16%

China - - - 2% - 13%

Japan - - - 6% - 11%

United Kingdom - - - 13% - 11%

Australia - - - 4% - 9%

Canada - - - 5% - 8%

France - - - 5% - 7%

Saudi Arabia - - - 2% - 7%

Germany - - - 6% - 6%

India - - - 3% - 6%

Mexico - - - 1% - 6%

Brazil - - - 1% - 5%

Italy - - - 3% - 5%

Argentina - - - 2% - 4%

Indonesia - - - 1% - 4%

Russia - - - 2% - 4%

South Korea - - - 3% - 4%

South Africa - - - 2% - 3%

Turkey - - - 2% - 3%
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03. Arts and culture
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Which three of the following countries do 
you find most attractive as a source of 
arts and culture? 

Participant’s own country not ranked.

29

Most attractive countries 
as a source of arts and 
culture

% Selected as top 3 most attractive as a source of arts and culture

34%

30%

27%

23%

20%

17%

16%

16%

15%

14%

12%

12%

12%

9%

8%

8%

8%

8%

6%

Japan

Italy

France

United States

China

India

Brazil

United Kingdom

Germany

Mexico

Australia

Canada

South Korea

Turkey

Argentina

Indonesia

Saudi Arabia

South Africa

Russia

Base: All participants in Ireland [500]
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Which three of the following countries do 
you find most attractive as a source of 
arts and culture? 

Participant’s own country not ranked.

30

Most attractive countries as 
a source of arts and culture 
over time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Japan - - - 3 - 1 ▲

Italy - - - 1 - 2 ▼

France - - - 2 - 3 ▼

United States - - - 4 - 4 

China - - - =8 - 5 ▲

India - - - =6 - 6 

Brazil - - - =8 - =7 ▲

United Kingdom - - - 5 - =7 ▼

Germany - - - =6 - 9 ▼

Mexico - - - =10 - 10 

Australia - - - =10 - =11 ▼

Canada - - - 12 - =11 ▲

South Korea - - - =15 - =11 ▲

Turkey - - - =13 - 14 ▼

Argentina - - - 19 - =15 ▲

Indonesia - - - =17 - =15 ▲

Saudi Arabia - - - =17 - =15 ▲

South Africa - - - =13 - =15 ▼

Russia - - - =15 - 19 ▼
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31%

27%

26%

25%

22%

19%

18%

15%

14%

13%

13%

13%

11%

11%

10%

9%

8%

8%

8%

24%

26%

19%

21%

17%

19%

15%

11%

13%

13%

13%

12%

13%

8%

11%

9%

7%

6%

10%

Italy

Japan

France

United States

United Kingdom

China

Canada

Mexico

Germany

Australia

India

South Korea

Brazil

Russia

South Africa

Argentina

Indonesia

Saudi Arabia

Turkey

Of which of the following countries do 
you enjoy the arts and culture?

And of which of the following countries 
do you intend to experience the arts and 
culture of in the future?

Participant’s own country not ranked.

31

Countries which participants 
have experienced the arts and 
culture of, or intend to

% Intend to experience% Have experienced

Base: All participants in Ireland [500]
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Of which of the following countries do 
you enjoy the arts and culture?

Participant’s own country not ranked.

32

Countries which participants 
have experienced the arts 
and culture of over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Italy - - - 43% - 31%

Japan - - - 31% - 27%

France - - - 37% - 26%

United States - - - 31% - 25%

United Kingdom - - - 31% - 22%

China - - - 18% - 19%

Canada - - - 15% - 18%

Mexico - - - 16% - 15%

Germany - - - 21% - 14%

Australia - - - 18% - 13%

India - - - 18% - 13%

South Korea - - - 11% - 13%

Brazil - - - 14% - 11%

Russia - - - 13% - 11%

South Africa - - - 10% - 10%

Argentina - - - 6% - 9%

Indonesia - - - 8% - 8%

Saudi Arabia - - - 6% - 8%

Turkey - - - 8% - 8%
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And of which of the following countries 
do you intend to experience the arts and 
culture of in the future?

Participant’s own country not ranked.

33

Countries participants intend to 
experience the arts and culture 
of over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Japan - - - 29% - 26%

Italy - - - 33% - 24%

United States - - - 27% - 21%

China - - - 14% - 19%

France - - - 29% - 19%

United Kingdom - - - 24% - 17%

Canada - - - 17% - 15%

Australia - - - 19% - 13%

Brazil - - - 14% - 13%

Germany - - - 19% - 13%

India - - - 13% - 13%

South Korea - - - 14% - 12%

Mexico - - - 15% - 11%

South Africa - - - 12% - 11%

Turkey - - - 11% - 10%

Argentina - - - 10% - 9%

Russia - - - 13% - 8%

Indonesia - - - 11% - 7%

Saudi Arabia - - - 8% - 6%
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04. Business and trade
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Which three of the following countries do 
you find most attractive as a country with 
which to do business / trade?

Participant’s own country not ranked.

35

Most attractive countries as 
a place with which to do 
business / trade

% Selected as top 3 most attractive as a place to do 
business / trade

44%

31%

26%

24%

20%

20%

16%

14%

14%

12%

10%

9%

9%

8%

8%

8%

7%

7%

6%

United States

United Kingdom

China

Japan

Canada

Germany

France

Australia

Italy

Saudi Arabia

India

Indonesia

Russia

Brazil

South Korea

Turkey

Mexico

South Africa

Argentina

Base: All participants in Ireland [500]
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Which three of the following countries do 
you find most attractive as a country with 
which to do business / trade?

Participant’s own country not ranked.

36

Most attractive countries 
as a place with which to 
do business / trade over 
time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - 1 - 1 

United Kingdom - - - 2 - 2 

China - - - 4 - 3 ▲

Japan - - - 5 - 4 ▲

Canada - - - =6 - =5 ▲

Germany - - - 3 - =5 ▼

France - - - 8 - 7 ▲

Australia - - - =6 - =8 ▼

Italy - - - 9 - =8 ▲

Saudi Arabia - - - =10 - 10 

India - - - =13 - 11 ▲

Indonesia - - - =16 - =12 ▲

Russia - - - =13 - =12 ▲

Brazil - - - =10 - =14 ▼

South Korea - - - =10 - =14 ▼

Turkey - - - =16 - =14 ▲

Mexico - - - =18 - =17 ▲

South Africa - - - 15 - =17 ▼

Argentina - - - =18 - 19 ▼
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In which of the following countries have 
you done business or trade?

And in which of the following countries 
do you intend to do business or trade?

Participant’s own country not ranked.

37

Countries in which participants 
have done business / trade, or 
intend to

% Intend to do% Have done

17%

17%

13%

12%

10%

8%

8%

7%

6%

6%

6%

5%

5%

5%

5%

5%

4%

4%

3%

14%

19%

15%

13%

11%

8%

7%

5%

6%

5%

4%

6%

5%

3%

5%

5%

5%

4%

4%

United Kingdom

United States

China

Japan

Canada

Australia

France

Italy

Germany

Russia

South Africa

Brazil

India

Indonesia

Saudi Arabia

Turkey

Argentina

South Korea

Mexico

Base: All participants in Ireland [500]
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In which of the following countries have 
you done business or trade?

Participant’s own country not ranked.

38

Countries in which participants 
have done business / trade over 
time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United Kingdom - - - 19% - 17%

United States - - - 15% - 17%

China - - - 8% - 13%

Japan - - - 4% - 12%

Canada - - - 4% - 10%

Australia - - - 4% - 8%

France - - - 7% - 8%

Italy - - - 5% - 7%

Germany - - - 7% - 6%

Russia - - - 3% - 6%

South Africa - - - 3% - 6%

Brazil - - - 3% - 5%

India - - - 4% - 5%

Indonesia - - - 2% - 5%

Saudi Arabia - - - 2% - 5%

Turkey - - - 3% - 5%

Argentina - - - 2% - 4%

South Korea - - - 4% - 4%

Mexico - - - 2% - 3%
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And in which of the following countries 
do you intend to do business or trade?

Participant’s own country not ranked.

39

Countries in which participants 
intend to do business / trade 
over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - 17% - 19%

China - - - 7% - 15%

United Kingdom - - - 18% - 14%

Japan - - - 7% - 13%

Canada - - - 5% - 11%

Australia - - - 6% - 8%

France - - - 6% - 7%

Brazil - - - 4% - 6%

Germany - - - 8% - 6%

Argentina - - - 2% - 5%

India - - - 5% - 5%

Italy - - - 4% - 5%

Russia - - - 2% - 5%

Saudi Arabia - - - 3% - 5%

Turkey - - - 2% - 5%

Mexico - - - 4% - 4%

South Africa - - - 4% - 4%

South Korea - - - 4% - 4%

Indonesia - - - 2% - 3%
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In which of the following countries have 
you lived and / or worked for at least six 
months?

And in which of the following countries 
do you intend live and or work for at 
least six months 

Participant’s own country not ranked.

40

Countries in which participants have 
lived / 
and or worked

% Intend to do% Have done

Base: All participants in Ireland [500]

15%

13%

11%

11%

9%

8%

7%

6%

6%

5%

5%

5%

4%

4%

4%

4%

4%

3%

3%

15%

16%

12%

13%

11%

10%

9%

6%

5%

4%

6%

4%

3%

7%

3%

4%

6%

5%

4%

United Kingdom

United States

China

Japan

Canada

Australia

Germany

France

Italy

India

Mexico

South Africa

Argentina

Brazil

Indonesia

Russia

Saudi Arabia

South Korea

Turkey
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05. Tourism
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Which three of the following countries do 
you find most attractive as a country to 
visit as a tourist?

Participant’s own country not ranked.

42

Most attractive 
countries as a place to 
visit

% Selected as top 3 most attractive as 
a place to visit

32%

31%

28%

23%

22%

18%

16%

14%

14%

14%

13%

11%

11%

10%

9%

9%

9%

8%

5%

Japan

United States

Italy

France

Canada

Australia

Brazil

China

Germany

Mexico

United Kingdom

India

Turkey

South Africa

Argentina

Indonesia

South Korea

Saudi Arabia

Russia

Base: All participants in Ireland [500]
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Which three of the following countries do 
you find most attractive as a country to 
visit as a tourist?

Participant’s own country not ranked.

43

Most attractive 
countries as a place to 
visit over time

Base: All participants in Ireland [500]

1st 2nd 3rd 4th 5th 6th 7th 8th and 
under

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Japan - - - 3 - 1 ▲

United States - - - 1 - 2 ▼

Italy - - - 2 - 3 ▼

France - - - 4 - 4 

Canada - - - 6 - 5 ▲

Australia - - - 5 - 6 ▼

Brazil - - - =8 - 7 ▲

China - - - =13 - =8 ▲

Germany - - - 10 - =8 ▲

Mexico - - - 11 - =8 ▲

United Kingdom - - - 7 - 11 ▼

India - - - 16 - =12 ▲

Turkey - - - =13 - =12 ▲

South Africa - - - =8 - 14 ▼

Argentina - - - =13 - =15 ▼

Indonesia - - - 12 - =15 ▼

South Korea - - - 17 - =15 ▲

Saudi Arabia - - - =18 - 18 

Russia - - - =18 - 19 ▼
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Which of the following countries have 
you visited?

And which of the following countries do 
you intend to visit?

Participant’s own country not ranked.

44

Countries which participants 
have visited, or intend to visit

46%

37%

31%

30%

30%

15%

14%

13%

12%

9%

8%

7%

7%

7%

7%

6%

5%

5%

4%

31%

26%

32%

22%

29%

25%

21%

18%

14%

18%

13%

7%

9%

10%

11%

6%

9%

10%

9%

United Kingdom

France

United States

Germany

Italy

Japan

Canada

China

Turkey

Australia

Mexico

Saudi Arabia

South Africa

Brazil

India

Russia

Indonesia

South Korea

Argentina

Base: All participants in Ireland [500]

% Intend to visit% Have visited
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Which of the following countries have 
you visited?

Participant’s own country not ranked.

45

Countries which 
participants have visited 
over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United Kingdom - - - 68% - 46%

France - - - 48% - 37%

United States - - - 40% - 31%

Germany - - - 35% - 30%

Italy - - - 38% - 30%

Japan - - - 6% - 15%

Canada - - - 13% - 14%

China - - - 7% - 13%

Turkey - - - 12% - 12%

Australia - - - 14% - 9%

Mexico - - - 8% - 8%

Brazil - - - 7% - 7%

India - - - 8% - 7%

Saudi Arabia - - - 4% - 7%

South Africa - - - 6% - 7%

Russia - - - 6% - 6%

Indonesia - - - 6% - 5%

South Korea - - - 3% - 5%

Argentina - - - 3% - 4%
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And which of the following countries do 
you intend to visit?

Participant’s own country not ranked.

46

Countries which 
participants intend 
to visit over time

Highest Lowest

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

United States - - - 43% - 32%

United Kingdom - - - 44% - 31%

Italy - - - 38% - 29%

France - - - 35% - 26%

Japan - - - 20% - 25%

Germany - - - 28% - 22%

Canada - - - 26% - 21%

Australia - - - 23% - 18%

China - - - 13% - 18%

Turkey - - - 12% - 14%

Mexico - - - 14% - 13%

India - - - 11% - 11%

Brazil - - - 12% - 10%

South Korea - - - 10% - 10%

Argentina - - - 10% - 9%

Indonesia - - - 9% - 9%

South Africa - - - 11% - 9%

Saudi Arabia - - - 6% - 7%

Russia - - - 9% - 6%
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06. Languages
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6%

6%

6%

6%

5%

7%

7%

8%

7%

5%

11%

10%

8%

6%

5%

25%

22%

10%

9%

10%

37%

43%

52%

57%

61%

11%

11%

15%

12%

12%

2%

1%

1%

2%

2%

French

Spanish

Mandarin

Russian

Arabic

Mother tongue/ second language spoken at home Advanced (C1-C2)
Intermediate (B1-B2) Basic (A1-A2)
None of above/I do not speak this language at all Don't know
Prefer not to say

48

Which, if any, of these 
languages do you consider 
you speak proficiently?

Foreign language 
proficiency

Base: All participants in Ireland [500]

% speak to at least a 
basic level

50%

45%

32%

28%

25%
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07. Values
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Which three of the values listed below, if 
any, do you think are the most important 
values that countries around the world 
should support and encourage in the 21st

century?

Values the world 
should support or 
encourage

Base: All participants in Ireland [500]

32%

28%

26%

25%

25%

24%

22%

21%

20%

20%

15%

14%

12%

12%

1%

1%

1%

0%

Equality (providing equal rights for people regardless of their age, gender,

race, ethnicity, disability or sexual orientation)

Freedom (e.g. freedom of thought, conscience, religion, opinion,

expression)

Working for a peaceful world, ending armed conflict

Honesty / transparency

Sustainability (e.g. care for the environment, protecting nature)

Looking after the vulnerable in society, reducing gaps between the rich and

poor

Respect for others

Respecting different cultures and valuing diversity

Co-operation, solidarity (working together to a common aim, caring for and

supporting others)

Inclusiveness (providing equal opportunities for all in society)

Tolerance of others’ views

Personal responsibility

Religion and spirituality / religious values

Valuing tradition

Other

None of these

Prefer not to say

Don’t know

% Mentions
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72%

70%

69%

67%

64%

62%

60%

58%

49%

48%

46%

43%

43%

43%

42%

42%

41%

41%

40%

38%

Italy

Ireland

Australia

Germany

France

United Kingdom

Canada

Japan

United States

South Korea

Argentina

Brazil

Indonesia

Turkey

China

Saudi Arabia

India

South Africa

Russia

Mexico

Thinking about both your own country 
and the other countries listed below, how 
well do you think they support and 
encourage the values you think are 
important in the 21st century?

51

How well does each 
country support 21st

century values?

% Very / fairly well

Base: All participants in Ireland [500]
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Which three of the following countries do 
you consider to have values which are 
closest to those of Ireland?

Participant’s own country not ranked.

52

Values closest to that of 
Ireland?

% Selected as top 3 countries with the closest values 
to their own country

45%

27%

27%

27%

25%

25%

19%

15%

14%

8%

8%

8%

7%

7%

6%

6%

6%

5%

5%

United Kingdom

Canada

France

United States

Australia

Germany

Italy

Japan

China

Indonesia

Mexico

Russia

India

Saudi Arabia

Argentina

South Africa

Turkey

Brazil

South Korea

Base: All participants in Ireland [500]
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Which, if any, of these do you think are 
the most important issues facing the 
world today?

53

Issues facing 
the world

36%

35%

35%

29%

27%

26%

26%

25%

23%

22%

21%

21%

20%

20%

17%

15%

14%

13%

12%

1%

1%

Climate change / the environment

Poverty

Discrimination in society (for example, based on age, gender, race,…

Migration / refugees

Armed conflicts

Unemployment

Inequality

Misinformation / disinformation / fake news

Extremism / terrorism

Political polarisation / people not being able to agree on important issues

Pandemics (e.g. Coronavirus, minimising potential future pandemics)

Quality of education

Economic growth

The state of the global financial system

Infringements on personal freedom

Globalisation

Erosion of religious values

Implementing the United Nations Sustainable Development Goals

Increasing nationalist sentiment

Other

Don't know

% Mentions

Base: All participants in Ireland [500]
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What should drive your country’s actions 
in the international arena?

54

How should Ireland act in 
the international arena?

Base: All participants in Ireland [500]

21%

21%

39%

9%

10%

My country should actively pursue its national

interest above anything else

My country should prioritise what is needed to

advance international cooperation and address

global challenges

An equal balance of these two approaches

My country should avoid getting involved in the

international arena as far as possible and focus

instead on building its own strength and

prosperity at home

Don't know

21% 21%

20%
21%

37%
39%

10% 9%

2020 2023
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08. Perceptions of soft 
power
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Thinking specifically about [COUNTRY], to what extent do you agree or disagree with the following statements?

Base: All participants asked about each country, varies by country c. 200 to 1000

56

Perceptions of soft power

79% 77%
72% 72% 71%

76% 74% 73% 73% 72% 72% 71%

77%

0

10

20

30

40

50

60

70

80

90

UK China France Germany India Japan Russia USA Ireland

[Country] has 
world leading 
sports teams 
and events

[Country] has 

world leading 
Universities 

and academic 

research

[Country] has 

world leading 
arts  and 
cultural 

institutions

[Country] i s at 

the cutting 
edge of 

science and 

technology

[Country's ] 

education 
system fosters 
creativity and 

innovation

[Country] has 
strong non-

governmental 
institutions

[Country] has 
good public 

services

[Country] 
demonstrates 

respect and 
tolerance for 

those of 
different faiths 

/ bel iefs

[Country] has a 
free press and 

media

[Country] 
values 

individual 
l iberty

[Country] has a 
free and fair 

justice system

[Country] 
respects the 
rule of law

[Country] i s a  
global power

Education and culture Citizens and institutions
Global 

power
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Thinking specifically about [COUNTRY], to what extent do you agree or disagree with the following statements?

Base: All participants asked about each country, varies by country c. 200 to 1000

57

Perceptions of soft power

Diversity and inclusivity Democracy and international co-operation Business and trade

* These questions were not asked for a participant's own country.

People from 
[country] value 
diversity and 

cultural 
di fference

People from 
[country] are 

open and 
welcoming

[Country] 
works  

constructively 
with other 

countries to 
tackle 

development 
chal lenges

[Country] 
would come to 
my country's  

aid in the 
event of 

humanitarian 
disaster*

[Country] i s a  
strong 

example of a  
democratic 

society

[Country's ] 
government 

works  
constructively 

with other 
governments

[Country's ] 
government 

contributes its 
fa i r share to 

aiding 
development

[Country] i s a  

force for good in 
the world

[Country's ] 
government 

treats 
everybody 

who l ives in 
the country 

fa i rly

My 
Government 

should 
develop closer 

trade & 
bus iness ties 

with 
[Country]*

[Country] has 
strong 

employment 
opportunities

70%
67%

72% 70%
66% 66% 66% 64% 62%

73% 72%

0
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90

UK China France Germany India Japan Russia USA Ireland
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09. Engagement with the 
UK
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Which, if any, of the following apply to you?

59

International Connections

Base: All participants in Ireland [500]
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Have (or had) famly or friends living in this country Have (or had) family or friends from your country who live in this country Have (or had) family or friends from this country living in your country
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43%

38%

19%

17%

6%

11%

Studied at a university in your home country

Studied at a university in your home country for a qualification

from a UK institution

Studied at a UK university in person (i.e. travelling to the UK to

study)

Studied online for a university-level qualif ication from a UK

institution

Other type of tertiary level qualification

None of these

60

Which, if any, of these things have you 
done?

Connection with UK 
universities

% Mentions

Base: All participants in Ireland [500]
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Which, if any, of the following cities in the UK 
have you heard of?

% aware shown 

Base: All participants [500], base for % have visited varies by city as filtered by those aware

61

Awareness of UK cities

63%

54%

53%

53%

52%

51%

46%

45%

43%

43%

42%

39%

39%

38%

35%

35%

31%

30%

0%

1%

44%

21%

22%

26%

18%

14%

11%

6%

8%

6%

7%

7%

4%

6%

4%

4%

4%

1%

10%

2%

London

Manchester

Edinburgh

Belfast

Liverpool

Birmingham

Glasgow

Newcastle

Bristol

Leeds

Nottingham

Cardiff

Leicester

Sheffield

Bradford

Swansea

Coventry

Hull

None of these

Don’t know

% Have visited % Aware

0 2 4 6 8 10

London

Birmingham

Cardiff

Glasgow

Leeds

Liverpool

Manchester

Swansea

Coventry

Bristol

Belfast

Edinburgh

Hull

Newcastle

Nottingham

Sheffield

Bradford

Leicester
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How much do you know about each of 
the countries that make up the United 
Kingdom, that is England, Scotland, 
Wales, Northern Ireland, and the largest 
city, London?

62

Knowledge of nations 
and regions of UK

26%

25%

17%

18%

34%

36%

32%

30%

24%

37%

31%

31%

37%

38%

21%

6%

10%

14%

17%

6%

1%

1%

1%

1%

2%

2%

3%

1%

London

England (outside London)

Scotland

Wales

Northern Ireland

Know a lot Know a fair amount Know a little Know almost nothing Hadn't heard of before today Don't know

Base: All participants in Ireland [500]
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How much do you know about each of 
the countries that make up the United 
Kingdom, that is England, Scotland, 
Wales, Northern Ireland, and the largest 
city, London?

63

Knowledge of nations 
and regions of UK over 
time

Base: All participants in Ireland [500]

54%

62%

35%

58%

31%

47%

21%

41%

58%

71%

2020 2023

London England (excluding London) Scotland Wales Northern Ireland

%
 K

n
o

w
 a

t 
le

a
st

 a
 fa

ir
 a

m
o

u
n

t



© Ipsos | Perceptions of the UK Internationally Ireland Report | October 2023 | Version 1 | Internal/Client Use Only 64

37%

34%

29%

28%

26%

26%

26%

24%

21%

19%

18%

16%

13%

12%

11%

9%

9%

7%

7%

7%

7%

4%

6%

Six Nations Rugby

FA Cup Final

Wimbledon Championships

Eurovision Song Contest 2023 (Liverpool)

Grand National

The Coronation of His Majesty The King

Glastonbury Festival

25th Anniversary of the Belfast / Good Friday Agreement

Belfast International Arts Festival

Edinburgh Fringe

Chelsea Flower Show

Reading and Leeds Festivals

Notting Hill Carnival

The Boat Race (Oxford-Cambridge)

Brighton Pride Festival

Diwali Leicester

WOMAD Music Festival (World of Music, Arts and Dance)

Birmingham Mela

National Eisteddfod of Wales

Hay Festival of Literature and Arts

ComCarnival*

Don’t know

None of these

% Mentions

Base: All participants in Ireland [500]

* Dummy event

Which, if any, of these UK events & 
anniversaries have you heard of?

Awareness of UK events 
and anniversaries



© Ipsos | Perceptions of the UK Internationally Ireland Report | October 2023 | Version 1 | Internal/Client Use Only 

Which, if any, of these UK places have 
you heard of?

65

Awareness of UK tourist 
attractions

42%

42%

41%

36%

36%

35%

31%

31%

30%

29%

24%

19%

19%

18%

18%

15%

15%

14%

11%

3%

2%

Tower of London

Titanic Belfast

Buckingham Palace

The Giant’s Causeway

Loch Ness

Edinburgh Castle

Old Trafford (Manchester FC)

Stonehenge

Anfield (Liverpool FC)

British Museum

The Lake District

Natural History Museum (South Kensington)

Isle of Skye

Royal Botanic Gardens, Kew

Tate Modern

Lord’s (Cricket Ground)

Windsor Great Park

Wales Millennium Stadium / Principality Stadium

Eryri (Snowdonia National Park)

Don’t know

None of these

% Mentions

Base: All participants in Ireland [500]
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13%

6%

5%

4%

1%

10%

0%

72%

Watch Eurovision live (on TV or Live Streaming online)

Engage (watching, liking or sharing) with other official Eurovision

digital content besides the live broadcasts (e.g. YouTube videos,

podcasts)

Organise or attend a Eurovision party (e.g. watching with

friends/family in home, on a big screen, in a bar or club)

Vote in the Eurovision Grand Final

Attend Eurovision (for any of the performances including dress

rehearsals, semi-finals or the Grand Final)

None of the above

Don't know

Not aware of the Eurovision

66

During the 2023 Eurovision Song Contest, 
which, if any, of the following did you do? 

Engagement with the 
Eurovision 2023

% Mentions

Base: All participants in Ireland [500]
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9%

7%

3%

2%

11%

0%

74%

Watched the Coronation live on TV / Livestream

Watched an event related to the Coronation on TV/ Livestream

(e.g. the Coronation concert)

Attended an event about the Coronation organised in my

country

Attended the Coronation in London

None of the above

Don't know

Not aware of the Coronation

67

Thinking about the Coronation of His 
Majesty The King, Charles III, which took 
place in London on 6 May 2023, which, if 
any, of the following did you do?

Engagement with the 
Coronation of King 
Charles

% Mentions

Base: All participants in Ireland [500]
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Still thinking about the Coronation of His 
Majesty The King, to what extent do you 
agree or disagree with each of the 
following statements? 

68

Views towards the 
Coronation

3%

7%

6%

6%

4%

6%

8%

10%

6%

6%

5%

5%

5%

6%

6%

5%

3%

2%

3%

5%

5%

2%

2%

4%

4%

2%

2%

2%

1%

1%

74%

74%

74%

74%

74%

The Coronation reflected a
modern, diverse, multi-faith UK

The Coronation raised the
profile of the UK around the

world

The Coronation celebrated the 
UK’s heritage and traditions 

The people of the UK should
feel proud of their country on

national occasions like the
Coronation

The Coronation provided an
opportunity to celebrate the

four nations of the UK

Base: All participants in Ireland [500]

Strongly 

agree

Tend to 

agree

Neither agree

nor disagree

Tend to 

disagree

Strongly

disagree

Don’t know / 

Prefer not to say

Not aware of the 

Coronation
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10. About the 
British Council
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30%

27%

14%

14%

14%

13%

12%

12%

12%

12%

11%

11%

10%

9%

9%

8%

7%

6%

6%

6%

6%

5%

16%

BBC World Service

British Council

EducationUSA

Japan Foundation / Japan Cultural Institute / Japan House

Chinese Cultural Center

Confucius Institute / Hanban / CLEC / Center for Language Education…

Campus France

Alliance Française / AF

Voice of America (VOA)

Goethe-Institut

Deutscher Akademischer Austauschdienst / DAAD

American Spaces / American Corners / American Centers

Institut Française

Korean Cultural Center

Indian Council for Cultural Relations / Indian Cultural Institute

Yunus Emre Institute

Korea Foundation

Institut für Auslandsbeziehungen / IFA

Russkiy Mir Foundation

Centro Cultural Brasileiro / CCB

Turkish Maarif Foundation

Rossotrudnichestvo

None of these

70

Which, if any, of the following 
organisations have you ever heard of or 
seen references to?

Awareness of the 
British Council

% Aware

Base: All participants in Ireland [500]
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Which, if any, of the following 
organisations have you ever heard of or 
seen references to?

Awareness of the 
British Council over 
time

%
 A

w
a

re

Base: All participants in Ireland [500]

35%

27%

43%

30%

2016 [pre] 2016 [post] 2018 2020 2023

British Council BBC World Service
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18%

7%

4%

7%

3%

4%

5%

6%

8%

8%

8%

8%

2%

3%

3%

3%

4%

6%

8%

4%

8%

7%

5%

5%

4%

4%

4%

4%

4%

4%

4%

4%

3%

3%

3%

3%

3%

3%

3%

2%

British Council

Confucius Institute / Hanban / CLEC / Center for Language…

Deutscher Akademischer Austauschdienst / DAAD

Japan Foundation / Japan Cultural Institute / Japan House

Korea Foundation

Indian Council for Cultural Relations / Indian Cultural Institute

Korean Cultural Center

American Spaces / American Corners / American Centers

Alliance Française / AF

Chinese Cultural Center

EducationUSA

Goethe-Institut

Rossotrudnichestvo

Centro Cultural Brasileiro / CCB

Institut für Auslandsbeziehungen / IFA

Russkiy Mir Foundation

Yunus Emre Institute

Institut Française

Campus France

Turkish Maarif Foundation

Familiarity with 
British Council and 
other 
organisations

How much do you know about the 
following organisations?

72

Base: All participants in Ireland [500] excluding those who had heard of an organisation but were not asked the follow-up

% Know a lot / a fair amount% A little / almost nothing
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Base: All participants [500]; All participants taking part in an activity, varies by activity

73

Which of the following have you ever done? And 
did this activity / event involve the British Council?

Interaction with the British 
Council

% Took part in activity

% For whom the activity / 
event involved the British 
Council

11%

11%

19%

14%

13%

19%

15%

12%

11%

22%

78%

8%

9%

11%

10%

10%

13%

11%

9%

10%

49%

Participated in a school exchange with an international school,

educational or skills programme run by a UK institution

Participated in an international volunteering / community

programme run by a UK institution

Attended an arts or cultural event, exhibition or performance of a

[UK / international] institution, artist or performer

Taken a UK qualification / exam

Taken part in a remote learning course run by a UK institution

Engaged with digital content provided by a UK institution (e.g.

podcasts, webinars)

Participated in a programme to study at a UK university (e.g. Junior

Year Abroad, a summer school, Erasmus+, etc.)

Taken part in an event for young leaders, influencers or alumni run

by a UK institution

Taken part in a scholarship programme run by a UK institution (e.g.

Chevening Scholarship, Commonwealth Scholarship, Newton

Scholarship, etc.)

None of these

Taken part in any activity
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Base: All participants [500]; All participants taking part in an activity, varies by activity

74

Impact of awareness of the British 
Council on key metrics

Score the UK 6-10 
out of 10 at 

overall  
attractiveness

Intend to do 
business or trade 

with the UK

Intend to study in 
the UK

Trust the people 
of the UK

Trust the 
government of 

the UK

Trust the 
institutions of the 

UK
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20% ▼

12% 11% 12% 11%
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74%

61%
56%

63%
69% 66% 70%
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Base: All participants [500]; All participants taking part in an activity, varies by activity

75

Impact of participation in British Council 
initiatives on key metrics

Score the UK 6-10 
out of 10 at 

overall  
attractiveness

Intend to do 
business or trade 

with the UK

Intend to study in 
the UK

Trust the people 
of the UK

Trust the 
government of 

the UK

Trust the 
institutions of the 

UK
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11. Demographics



© Ipsos | Perceptions of the UK Internationally Ireland Report | October 2023 | Version 1 | Internal/Client Use Only 

34% 66%

18-24 25-34

49%

51%

Male

Female

Demographics

77

Gender

Age Education

Urbanity Working status

70%

6%

7%

4%

8%

2%

1%

%

1%

Working full time (30 hours /

week +)

Working part time (8-29 hours /

week)

Full time student at university

Not working or studying (under

8 hours / week)

Full time student at school or

college

Part time student

Other

Don't know

Prefer not to say

61% 39%

Secondary Tertiary

47% 34% 19%

Urban Semi-urban Rural

Base: All participants in Ireland [500]
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What is your religion?

Declared religion
45%

43%

4%

2%

1%

0%

0%

2%

1%

2%

No religion

Christian (all Christian denominations)

Muslim

Hindu

Buddhist

Jewish

Sikh

Other

Don’t know

Prefer not to say

% Mentions

Base: All participants in Ireland [500]
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Do you have any longstanding illness or 
health problem? Longstanding means 
one that lasts (or will last) 6 months or 
more, or that it regularly reappears

Disability status 16%

76%

5%

2%

1%

Yes

No

Prefer not to say

Don't know

Don't understand the question

% Mentions

Base: All participants in Ireland [500]
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Objectives and 
methodology
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The British Council is the UK’s international organisation for cultural relations and educational opportunities. In 2023, it commissioned Ipsos to conduct 

research to understand how the UK is seen by educated young people across 23 countries internationally. The data from this research will be used to inform 

British Council strategy and programmes aimed at this target audience in relevant countries.

The 2023 research builds on previous studies conducted in 2016, 2018, 2020 and 2021 across the G20. This year due to the invasion of Ukraine, Ipsos did 

not conduct fieldwork in Russia. However, to ensure comparability with previous years, participants from other countries wereasked about their 

perceptions of Russia. Similar to previous years, five additional countries not in the G20 were asked questions separately from those in the G20. This means 

that it is not possible to compare the G20 and other countries against each other at every question. Where this is the case, each country list has been 

charted separately. For G20 countries, trend data has been included to assess whether views of the UK have changed over time.

Ipsos conducted an online survey in Ireland, interviewing 18-34 year olds with a minimum of secondary education. This is the sixth wave of research in this 

country. Fieldwork in Ireland took place between 17th June - 7th July 2023. The final sample size is 500.

In each country, the data is weighted to be representative of the national population by age (18-24 vs 25-34) and gender. Where results do not sum to 100, 

this may be due to computer rounding, multiple responses, or the exclusion of ‘Don’t know’ categories.

What did we do?

82

Objectives and Methodology
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Methodology and sample size by country

Country Method Sample size

Saudi Arabia Online 1000

South Africa Online 1000

South Korea Online 1000

Turkey Online 1000

United Kingdom Online 2600

United States of America Online 1000

Non-G20 countries Method Sample size

Egypt Online 1000

Ireland Online 500

Kenya Online 1000

Nigeria Online 1000

Pakistan Face to face 1071

G20 Countries Method Sample size

Argentina Online 1000

Australia Online 1000

Brazil Online 1000

Canada Online 1000

China Online 1001

France Online 1000

Germany Online 1000

India Online 1000

Indonesia Online 1000

Italy Online 1000

Japan Online 1000

Mexico Online 1000
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Soft power trends
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?
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Perceptions of soft 
power across key 
metrics

0% 20% 40% 60% 80% +

Base: All participants in Ireland [500]

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 64% - 84%

USA - - - 79% - 78%

UK - - - 67% - 77%

Ireland - - - 63% - 77%

Japan - - - 70% - 76%

France - - - 60% - 73%

China - - - 55% - 71%

India - - - 42% - 64%

Russia - - - 43% - 61%

[COUNTRY] has world leading Universities and academic research

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

France - - - 75% - 81%

Japan - - - 65% - 81%

USA - - - 62% - 80%

Germany - - - 62% - 78%

Ireland - - - 67% - 77%

India - - - 42% - 74%

China - - - 54% - 72%

UK - - - 61% - 72%

Russia - - - 56% - 59%

[COUNTRY] has world leading arts and cultural institutions
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Perceptions of soft 
power across key 
metrics

[COUNTRY] has world leading sports teams and events

[COUNTRY’S] education system fosters creativity and innovation

Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 61% - 82%

USA - - - 70% - 81%

France - - - 58% - 79%

UK - - - 66% - 79%

Ireland - - - 57% - 70%

China - - - 42% - 64%

Russia - - - 45% - 63%

Japan - - - 49% - 62%

India - - - 28% - 61%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 66% - 78%

Ireland - - - 63% - 76%

France - - - 57% - 75%

Japan - - - 63% - 73%

UK - - - 54% - 71%

USA - - - 55% - 70%

China - - - 40% - 64%

India - - - 33% - 62%

Russia - - - 39% - 53%
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?

87

Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Japan - - - 75% - 82%

USA - - - 78% - 80%

China - - - 66% - 78%

Germany - - - 63% - 77%

UK - - - 54% - 72%

Ireland - - - 56% - 71%

France - - - 49% - 62%

Russia - - - 47% - 60%

India - - - 39% - 58%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 65% - 80%

France - - - 67% - 74%

Ireland - - - 71% - 74%

Japan - - - 65% - 73%

UK - - - 57% - 71%

USA - - - 41% - 65%

China - - - 25% - 55%

India - - - 42% - 55%

Russia - - - 38% - 53%

[COUNTRY] is at the cutting edge of science and technology

[COUNTRY] respects the rule of law
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 66% - 83%

Ireland - - - 72% - 76%

France - - - 63% - 72%

UK - - - 57% - 72%

Japan - - - 54% - 71%

USA - - - 59% - 63%

India - - - 36% - 59%

China - - - 18% - 50%

Russia - - - 35% - 47%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 66% - 81%

Japan - - - 67% - 76%

France - - - 67% - 74%

UK - - - 62% - 74%

Ireland - - - 56% - 71%

China - - - 43% - 65%

USA - - - 46% - 60%

Russia - - - 43% - 53%

India - - - 27% - 50%

[COUNTRY] values individual liberty

[COUNTRY] has good public services
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Ireland - - - 72% - 80%

Germany - - - 62% - 78%

France - - - 59% - 75%

UK - - - 50% - 73%

Japan - - - 52% - 70%

China - - - 19% - 57%

India - - - 44% - 57%

USA - - - 43% - 57%

Russia - - - 38% - 51%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Ireland - - - 72% - 80%

Germany - - - 60% - 76%

UK - - - 59% - 76%

France - - - 57% - 71%

Japan - - - 54% - 67%

USA - - - 58% - 66%

India - - - 36% - 58%

China - - - 21% - 55%

Russia - - - 41% - 51%

[COUNTRY] demonstrates respect and tolerance for those of different 
faiths / beliefs 

[COUNTRY] has strong non-governmental institutions
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 50% - 81%

Ireland - - - 66% - 75%

France - - - 57% - 74%

UK - - - 58% - 73%

Japan - - - 54% - 66%

USA - - - 51% - 63%

India - - - 37% - 56%

China - - - 15% - 52%

Russia - - - 32% - 47%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 60% - 81%

Ireland - - - 65% - 74%

UK - - - 57% - 72%

France - - - 59% - 69%

Japan - - - 54% - 64%

USA - - - 44% - 61%

China - - - 19% - 54%

India - - - 31% - 49%

Russia - - - 32% - 48%

[COUNTRY] has free press and media

[COUNTRY] has a free and fair justice system
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Thinking specifically about [COUNTRY], to 
what extent do you agree or disagree 
with the following statements?
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Ireland - - - 72% - 80%

Germany - - - 59% - 76%

UK - - - 52% - 70%

India - - - 46% - 69%

France - - - 60% - 67%

Japan - - - 55% - 67%

China - - - 41% - 62%

USA - - - 55% - 61%

Russia - - - 40% - 50%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Ireland - - - 80% - 83%

Japan - - - 61% - 74%

Germany - - - 55% - 73%

India - - - 55% - 72%

UK - - - 51% - 67%

USA - - - 48% - 66%

France - - - 48% - 62%

China - - - 40% - 61%

Russia - - - 40% - 50%

People from [COUNTRY] value diversity and cultural difference

People from [COUNTRY] are open and welcoming
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Thinking specifically about [COUNTRY], to 
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with the following statements?
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

China - - - 68% - 80%

Germany - - - 63% - 80%

Japan - - - 65% - 80%

USA - - - 78% - 80%

UK - - - 60% - 77%

France - - - 63% - 75%

Russia - - - 64% - 72%

India - - - 42% - 65%

Ireland - - - 39% - 59%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 65% - 80%

Ireland - - - 65% - 75%

France - - - 63% - 70%

UK - - - 46% - 66%

USA - - - 39% - 66%

Japan - - - 61% - 65%

China - - - 23% - 57%

India - - - 38% - 56%

Russia - - - 36% - 50%

[COUNTRY] is a global power

[Country’s] government works constructively with other governments
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what extent do you agree or disagree 
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 59% - 78%

Ireland - - - 67% - 75%

France - - - 59% - 72%

UK - - - 57% - 66%

Japan - - - 47% - 63%

USA - - - 48% - 62%

India - - - 32% - 57%

China - - - 20% - 56%

Russia - - - 31% - 51%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Ireland - - - 67% - 78%

Germany - - - 59% - 77%

Japan - - - 62% - 72%

France - - - 62% - 69%

UK - - - 49% - 64%

India - - - 38% - 60%

USA - - - 41% - 59%

China - - - 36% - 57%

Russia - - - 35% - 52%

[COUNTRY] is a strong example of a democratic society 

[COUNTRY] is a force for good in the world
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what extent do you agree or disagree 
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Perceptions of soft 
power across key 
metrics

Base: All participants in Ireland [500]

0% 20% 40% 60% 80% +

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 52% - 75%

France - - - 48% - 70%

Ireland - - - 59% - 70%

Japan - - - 52% - 63%

UK - - - 48% - 62%

USA - - - 30% - 55%

India - - - 31% - 54%

China - - - 14% - 52%

Russia - - - 35% - 48%

2016 (pre 
referendum)

2016 (post 
referendum)

2018 2020 2021 2023

Germany - - - 57% - 79%

Ireland - - - 61% - 77%

UK - - - 49% - 66%

Japan - - - 44% - 64%

USA - - - 35% - 63%

India - - - 29% - 59%

France - - - 45% - 56%

China - - - 20% - 53%

Russia - - - 37% - 46%

[COUNTRY’S] government treats everybody who lives in the country fairly

[COUNTRY’S] government contributes its fair share to aiding development
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Ipsos’ Standards & Accreditations

Ipsos's standards & accreditations provide our clients with the peace of mind that they can always depend on us to deliver reliable, sustainable findings. Moreover, our 

focus on quality and continuous improvement means we have embedded a 'right first time' approach throughout our organisation.

ISO 20252 – is the international market research specific standard that 

supersedes BS 7911 / MRQSA & incorporates IQCS (Interviewer Quality 

Control Scheme); it covers the 5 stages of a Market Research project. Ipsos UK 

was the first company in the world to gain this accreditation.

MRS Company Partnership – By being an MRS Company Partner, Ipsos UK 

endorse and support the core MRS brand values of professionalism, research 

excellence and business effectiveness, and commit to comply with the MRS 

Code of Conduct throughout the organisation & we were the first company to 

sign our organisation up to the requirements & self regulation of the MRS Code; 

more than 350 companies have followed our lead. 

ISO 9001 – International general company standard with a focus on continual 

improvement through quality management systems. In 1994 we became one of 

the early adopters of the ISO 9001 business standard.

ISO 27001 – International standard for information security designed to ensure 

the selection of adequate and proportionate security controls. Ipsos UK was the 

first research company in the UK to be awarded this in August 2008.

The UK General Data Protection Regulation (UK GDPR) & the UK Data 

Protection Act 2018 (DPA) – Ipsos UK is required to comply with the UK 

General  Data Protection Regulation and the UK Data Protection Act; it covers the 

processing of personal data and the protection of privacy.

HMG Cyber Essentials – A government backed and key deliverable of the UK’s 

National Cyber Security Programme. Ipsos UK was assessment validated for 

certification in 2016. Cyber Essentials defines a set of controls which, when 

properly implemented, provide organisations with basic protection from the most 

prevalent forms of threat coming from the internet.

Fair Data – Ipsos UK is signed up as a ‘Fair Data’ Company by agreeing to 

adhere to ten core principles. The principles support and complement other 

standards such as ISOs, and the requirements of Data Protection legislation.  

This work was carried out in accordance with the requirements of the international 

quality standard for market research, ISO 20252 and with the Ipsos UK Terms and 

Conditions.

95



Thank
you.

Name: 

Bridget Williams

Research Director

Details:

Bridget.Williams@Ipsos.com

020 3059 5518

Name: 

Alex Baumont de Oliveira

Research Manager

Details:

Alex.Oliveira@ipsos.com

020 3059 5197

Name: 

Tanisha Colegate

Research Executive

Details:

Tanisha.Colegate@ipsos.com
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